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Refer to Fig. 1.1 (Insert), information about the ‘Visit Thailand Year 2023: Amazing New Chapters’
marketing campaign.

(a) Explain two factors the Tourism Authority of Thailand (TAT) will have considered when
selecting communication methods for the new marketing campaign.

(b) Discuss the role of commercial travel and tourism organisations in communicating a
destination brand.
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(c) Evaluate Thailand’s decision to focus more on increasing visitor spending as a key
performance indicator.
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Refer to Fig. 2.1 (Insert), information about Cuba and the Cuban Tourism Ministry (CTM) tourism
slogan ‘Cuba Unlca

(a) Explain two differentiation strategies CTM uses to make Cuba stand out from its competitors.
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(c) Discuss the level of involvement the local community may have in helping to launch a new
destination brand.
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Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every
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