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1	 (a)	 Define the term “leisure”.

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [2]

	 (b)	 Study Table 1 that shows a range of leisure activities. Complete  
Table 1 by using a tick (3) to show whether the activity is active or 
passive.

Table 1

Activity Active Passive

Decorating your bedroom

Flower arranging

Playing 5-a-side football

Hill walking in the Sperrins

Watching a movie

Reading a novel

[6]
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	 (c)	 Outline three reasons why people use leisure and tourism facilities. 
Give an example of each facility to support your answer. 

1.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

2.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

3.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
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	 (d)	 Analyse three factors that have influenced recent developments in the 
leisure and tourism industry. 

1.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

2.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

3.______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
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2	 (a)	 Identify four purposes of tourism visits. Do not include taking a holiday 
in your answer.

1.______________________________________________________

2. ______________________________________________________

3. ______________________________________________________

4. ____________________________________________________  [4]

	 (b)	 Describe the following types of holiday.
	

Package: _ ______________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
	

Camping/Caravanning: ____________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
	

Short break: _____________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
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	 (c)	 Study Table 2 then answer the questions which follow.

Table 2

Visitors to Northern Ireland

 Year Out of State 
Visits 

Revenue 
(£m) 

Domestic 
Visits 

Revenue 
(£m) 

2009 1 918 000 337.0 1 375 000 192.0 

2008 2 076 000 396.0 1 024 000 144.0 

2007 2 107 000 376.0 1 154 000 159.0 

2006 1 979 000 371.0 1 350 000 139.0 

2005 1 972 000 357.0 1 390 000 146.0 

2004 1 985 000 313.0 749 000 81.0 

2003 1 896 000 284.0 847 000 99.0 

2002 1 615 000 262.0 910 000 121.0 

2001 1 511 000 271.0 892 000 123.0 

2000 1 480 000 251.0 952 000 123.0 

		  (i)	 What year had the most revenue from out of state visits to 
Northern Ireland?

_ _________________________________________________ [1]

		  (ii)	 How many domestic visits were made in 2002?

_ _________________________________________________ [1]

		  (iii)	What year had the least number of domestic visits?

_ _________________________________________________ [1]

© Northern Ireland Tourist Board
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	 (d)	 Study Table 3 which shows the main purpose of visits to Northern 
Ireland from 2004–2009. Answer the following question.

Table 3

Main purpose of visit to Northern Ireland (2004–2009)

2004 2005 2006 2007 2008 2009 

Total Trips (000s) 1 985 1 972 1 979 2 107 2 076 1 918 
Visiting friends and 
relatives (VFR) 

861 964 919 942 943 902 

(43%) (49%) (46%) (45%) (45%) (47%) 
Holiday (holiday/
leisure/recreation) 

375 345 385 493 508 504 

(19%) (18%) (20%) (23%) (25%) (26%) 

Business 590 541 570 548 486 375 

(30%) (27%) (29%) (26%) (23%) (20%) 

Other 158 122 105 123 139 139 

(8%) (6%) (5%) (6%) (7%) (7%) 

		  Using Table 3, compare the number of trips to Northern Ireland for 
business and for holidays. Write down reasons for the trends you have 
identified.

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [6]

© Northern Ireland Tourist Board
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3	 (a)	 Complete Table 4. Write down four components of the leisure and 
tourism industry. Give one example of each component.

Table 4

Component of the leisure and 
tourism industry

Example 

[8]
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	 (b)	 Derry-Londonderry is the UK City of Culture 2013. Describe how a 
leisure and tourism organisation might provide a product, a service 
and a facility for cultural activities.

Product

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [3]

Service

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [3]

Facility

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [3]
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4	 Study the insert provided on Belfast Splash Tours. Answer the questions 
below.

	 (a)	 Write down two ways of contacting Belfast Splash Tours to pre-book  
a tour.

1. ____________________________________________________ [1]

2. ____________________________________________________ [1]

	 (b)	 Write down three educational tours that a group of school children 
might take with Belfast Splash Tours.

1. ____________________________________________________ [1]

2. ____________________________________________________ [1]

3.____________________________________________________ [1]

	 (c)	 Special “Duckling” tours are available. Describe how these tours might 
meet the needs of the following:

Birthday parties

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]

Corporate hospitality

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________ [3]
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	 (d)	 Describe how the tour company makes sure that its passengers are 
safe. Write down two examples in your answer.

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [6]

	 (e)	 Discuss two reasons why an international visitor might want to take a 
Belfast City Tour.

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

______________________________________________________  [6]
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5	 Leisure and Tourism organisations usually operate a three-tier 
organisation. With reference to a leisure centre or a hotel in your 
local area, identify and give examples of the three levels. Show the 
responsibility and accountability at each level in your answer. 

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ___________________________________________________________

	 ________________________________________________________  [12]

www.xtrapapers.com



THIS IS THE END OF THE QUESTION PAPER

	

www.xtrapapers.com



www.xtrapapers.com



www.xtrapapers.com



Permission to reproduce all copyright material has been applied for.
In some cases, efforts to contact copyright holders may have been unsuccessful and CCEA
will be happy to rectify any omissions of acknowledgement in future if notified.

8175/5

www.xtrapapers.com



INSERT

8175.02

Leisure and Tourism

Unit 1: Introduction to 
Leisure and Tourism

[GLT11]

THURSDAY 16 MAY, MORNING

General Certificate of Secondary Education
2013

[Turn over

www.xtrapapers.com



28175.02

Te
l:

 +
4

4
 (

0
) 

2
8

9
0

 3
2

1
 3

2
1

w
w

w
.b

el
fa

st
sp

la
sh

to
u

rs
.c

o
m

To
u
r
s
 d

ep
ar

t:
Fr

o
m

 C
as

tl
e 

P
la

ce
 in

 B
el

fa
st

 C
it

y 
C

en
tr

e 
at

:  
9.

45
am

 / 
10

.4
5a

m
 / 

11
.4

5a
m

 / 
12

.4
5p

m
 / 

1.
45

p
m

 
/ 2

.4
5p

m
 / 

3.
45

p
m

 a
n

d
 4

.4
5p

m
 (s

u
b

je
ct

 t
o

 d
em

an
d

)

To
u
r
 p

r
ic

es
:

A
d

u
lt

s:
   

£1
2.

50
S

en
io

rs
 &

 S
tu

d
en

ts
: 

£1
0.

50
C

h
ild

re
n

: 
£6

.0
0

Fa
m

ily
 (

2 
ad

u
lt

s 
&

 2
 c

h
ild

re
n

):
 

£3
1.

00

Co
n
ta

ct
 u

s:
Fo

r 
b

o
o

ki
n

g
s 

an
d

 in
fo

rm
at

io
n

:
Te

le
p

h
o

n
e:

  +
44

 (
0)

 2
89

0 
32

1 
32

1
E

m
ai

l: 
 in

fo
@

b
el

fa
st

sp
la

sh
to

u
rs

.c
o

m
W

eb
si

te
: w

w
w

.b
el

fa
st

sp
la

sh
to

u
rs

.c
o

m

Operated by McComb’s Executive Travel

N
o
 – 

n
o
t 

o
n 

pu
r
po

s
e!

D
o
 y

o
u
 g

et
 w

et
?

Te
l: 

+4
4 

(0
) 

28
90

 3
21

 3
21

w
w

w
.b

el
fa

st
ci

ty
to

u
r.c

o
m

• 
48

 H
o

u
r 

To
u

r 
Ti

ck
et

s
• 

V
is

it
 o

ve
r 

50
 P

la
ce

s 
o

f 
In

te
re

st
• 

C
o

m
p

lim
en

ta
ry

 P
ic

k 
U

p
s

• 
C

o
m

b
o

 T
ic

ke
ts

 A
va

ila
b

le
• 

A
va

ila
b

le
 in

 6
 L

an
g

u
ag

es
• 

Li
ve

 G
u

id
e 

o
n

 E
ve

ry
 T

o
u

r

Ta
ke

 o
ne

 o
f 

o
u

r 
to

u
rs

 w
h

ic
h

 d
ep

ar
t 

re
g

u
la

rl
y 

fr
o

m
 

B
el

fa
st

 C
it

y 
Ce

n
tr

e.
 S

ee
 h

o
w

 o
u

r 
ci

ty
 w

as
 b

o
rn

 d
u

ri
ng

 
a 

ti
m

e 
o

f 
in

d
u

st
ry

 a
n

d
 e

ng
in

ee
ri

ng
, s

u
rv

iv
ed

 f
am

in
e,

 
d

is
ea

se
, b

o
m

b
in

g
 r

ai
d

s 
an

d
 o

f 
co

u
rs

e 
th

e 
re

ce
n

t 
p

o
lit

ic
al

 t
ro

u
b

le
, t

o
 n

o
w

 b
ei

ng
 o

ne
 o

f 
th

e 
m

o
st

 
ex

ci
ti

ng
 c

it
ie

s 
in

 E
u

ro
p

e.

D
U

CK
LI

N
G

FR
E
E
 M

A
P

IN
C

LU
D

E
D

!

T
h

e
 O

n
ly

 l
a

n
d

 &
 W

a
T

e
r

 a
d

v
e

n
T

u
r

e

in
 a

ss
o

ci
at

io
n

 w
it

h

Th
e 

on
ly

 

B
EL

FA
ST

 C
IT

Y 
TO

U
R 

re
co

m
m

en
de

d 
by

RE
CO

M
M

EN
D
ED

 B
Y

T
H

E
 O

ff
IC

IA
L 

M
U

LT
I-

LI
n

G
U

A
L 

TO
U

r
www.xtrapapers.com



38175.02

W
ha

t 
is

 i
t?

W
e 

ar
e 

th
e 

O
N

LY
 a

m
p

h
ib

io
u

s 
ro

ad
 a

n
d

 r
iv

er
 t

o
u

r 
in

 
B

el
fa

st
! 

O
u

r 
sp

ec
ia

lis
t 

ve
h

ic
le

 t
ra

ve
ls

 o
n

 t
h

e 
ro

ad
s 

th
ro

u
g

h
 B

el
fa

st
 a

n
d

 t
h

en
 S

P
LA

S
H

E
S

 in
to

 t
h

e 
R

iv
er

 
La

g
an

 a
n

d
 t

u
rn

s 
in

to
 a

 b
o

at
! 

E
n

jo
y 

a 
fu

n
 r

iv
er

 c
ru

is
e 

b
ef

o
re

 r
et

u
rn

in
g

 t
o

 t
h

e 
ci

ty
 c

en
tr

e 
b

y 
ro

ad
 a

g
ai

n
. O

u
r 

ex
p

er
t 

cr
ew

 o
n

 b
o

ar
d

 a
re

 f
u

lly
 q

u
al

ifi
ed

 t
o

 e
n

su
re

 
yo

u
r 

sa
fe

ty
 a

n
d

 t
o

 e
n

su
re

 y
o

u
 h

av
e 

a 
g

re
at

 t
im

e.
 

th
e 

to
u
r
 i
n
cl

u
d
es

:

 
G

u
id

ed
 c

it
y 

an
d

 r
iv

er
 t

o
u

r
 

T
h

e 
b

u
s 

b
ec

o
m

es
 a

 b
o

at
!

 
R

iv
er

 L
ag

an
 c

ru
is

e
 

S
ee

 B
el

fa
st

 f
ro

m
 a

 
 

n
ew

 p
er

sp
ec

ti
ve

 
Le

ar
n

 t
h

e 
fa

sc
in

at
in

g
 

h
is

to
ry

 o
f 

B
el

fa
st

Ke
y 

in
fo

r
m

at
io

n

 
P

re
-b

o
o

ki
n

g
 is

 e
ss

en
ti

al
! 

Yo
u

 m
u

st
 p

re
-b

o
o

k 
b

y 
p

h
o

n
e 

th
ro

u
g

h
 o

u
r 

to
u

r 
o

ffi
ce

 o
r 

o
n

lin
e.

 
T

h
e 

to
u

r 
ta

ke
s 

1 
h

o
u

r 
an

d
 is

 s
u

it
ab

le
 f

o
r 

al
l a

g
es

.

 
T

h
er

e 
ar

e 
st

ep
s 

o
n

 b
o

ar
d

 w
h

ic
h

 m
ay

 n
o

t 
b

e 
su

it
ab

le
 f

o
r 

p
as

se
n

g
er

s 
w

it
h

 li
m

it
ed

 m
o

b
ili

ty
. W

e 
w

ill
 h

o
w

ev
er

 e
n

d
ea

vo
u

r 
to

 a
ss

is
t 

p
as

se
n

g
er

s 
in

 
ev

er
y 

w
ay

 p
o

ss
ib

le
.

 
W

e 
re

se
rv

e 
th

e 
ri

g
h

t 
to

 c
h

an
g

e 
th

e 
ro

u
te

 d
u

e 
to

 
ri

ve
r 

an
d

 w
ea

th
er

 c
o

n
d

it
io

n
s.

 If
 w

e 
ca

n
n

o
t 

tr
av

el
 

d
u

e 
an

y 
o

f 
th

es
e 

is
su

es
, w

e 
w

ill
 t

ra
n

sf
er

 y
o

u
 

o
n

to
 a

n
o

th
er

 t
o

u
r 

d
at

e 
o

r 
ti

m
e.

 
Fu

ll 
p

ay
m

en
t 

is
 r

eq
u

ir
ed

 t
o

 s
ec

u
re

 a
n

y 
to

u
r 

b
o

o
ki

n
g

. Y
o

u
r 

to
u

r 
ti

ck
et

 is
 n

o
t 

va
lid

 u
n

ti
l f

u
ll 

p
ay

m
en

t 
h

as
 

b
ee

n
 m

ad
e.

To
 b

o
o

k 
ca

ll
: 

+
4

4
 (

0
) 

2
8

9
0

 3
2

1
 3

2
1

 o
r 

v
is

it
 o

u
r 

w
e

b
si

te
: 

w
w

w
.b

e
lf

a
st

sp
la

sh
to

u
rs

.c
o

m

Ed
u
ca

ti
o
n
al

 t
o
u
r
s

O
u

r 
‘D

u
ck

lin
g

’ o
ff

er
s 

th
e 

‘fl
o

at
in

g
 c

la
ss

ro
o

m
‘, 

a 
u

n
iq

u
e 

o
p

p
o

rt
u

n
it

y 
to

 c
re

at
e 

a 
m

em
o

ra
b

le
 a

n
d

 
en

g
ag

in
g

 e
d

u
ca

ti
o

n
al

 e
xp

er
ie

n
ce

. S
p

ec
ia

l r
at

es
 a

re
 

av
ai

la
b

le
 f

o
r 

sc
h

o
o

ls
 a

n
d

 e
d

u
ca

ti
o

n
al

 t
o

u
r 

th
em

es
 

ca
n

 in
cl

u
d

e:
 

R
iv

er
 q

u
al

it
y 

an
d

 r
eg

en
er

at
io

n
 

 
W

ild
lif

e 
o

n
 t

h
e 

La
g

an
 

B
el

fa
st

 la
n

d
m

ar
ks

 
S

h
ar

ed
 h

is
to

ry
 &

 
 

sh
ar

ed
 h

er
it

ag
e

 
B

es
p

o
ke

, t
ai

lo
re

d
 t

o
u

rs
 

Pr
iv

at
e 

To
u
r
s

O
u

r 
sp

ec
ia

l ‘
D

u
ck

lin
g

‘ i
s 

av
ai

la
b

le
 f

o
r:

 
P

ri
va

te
 t

o
u

rs
 &

 s
p

ec
ia

l o
cc

as
io

n
s

 
B

ir
th

d
ay

 p
ar

ti
es

 
C

o
rp

o
ra

te
 h

o
sp

it
al

it
y

 
H

en
 p

ar
ti

es
 

R
es

ta
u

ra
n

t 
p

ac
ka

g
es

 
B

es
p

o
ke

, t
ai

lo
re

d
 t

o
u

rs

G
if

t 
Vo

u
ch

er
s

Yo
u

 c
an

 p
u

rc
h

as
e 

vo
u

ch
er

s 
th

at
 a

re
 r

ed
ee

m
ab

le
 

at
 a

n
y 

st
ag

e 
w

it
h

in
 1

2 
m

o
n

th
s 

o
f 

th
e 

p
u

rc
h

as
e 

d
at

e.
 T

h
ey

 a
re

 a
 g

re
at

 id
ea

 f
o

r 
b

ir
th

d
ay

 p
re

se
n

ts
, 

re
ti

re
m

en
t 

p
re

se
n

ts
 a

n
d

 a
n

y 
sp

ec
ia

l e
ve

n
ts

. P
le

as
e 

ca
ll 

o
r 

vi
si

t 
o

u
r 

w
eb

si
te

 t
o

 o
rd

er
 y

o
u

r 
g

if
t 

vo
u

ch
er

s.

D
U

CK
LI

N
G

D
U

CK
LI

N
G

Te
l:

 +
4

4
 (

0
) 

2
8

9
0

 3
2

1
 3

2
1

w
w

w
.b

el
fa

st
sp

la
sh

to
u

rs
.c

o
m

To
u
r
s
 d

ep
ar

t:
Fr

o
m

 C
as

tl
e 

P
la

ce
 in

 B
el

fa
st

 C
it

y 
C

en
tr

e 
at

:  
9.

45
am

 / 
10

.4
5a

m
 / 

11
.4

5a
m

 / 
12

.4
5p

m
 / 

1.
45

p
m

 
/ 2

.4
5p

m
 / 

3.
45

p
m

 a
n

d
 4

.4
5p

m
 (s

u
b

je
ct

 t
o

 d
em

an
d

)

To
u
r
 p

r
ic

es
:

A
d

u
lt

s:
   

£1
2.

50
S

en
io

rs
 &

 S
tu

d
en

ts
: 

£1
0.

50
C

h
ild

re
n

: 
£6

.0
0

Fa
m

ily
 (

2 
ad

u
lt

s 
&

 2
 c

h
ild

re
n

):
 

£3
1.

00

Co
n
ta

ct
 u

s:
Fo

r 
b

o
o

ki
n

g
s 

an
d

 in
fo

rm
at

io
n

:
Te

le
p

h
o

n
e:

  +
44

 (
0)

 2
89

0 
32

1 
32

1
E

m
ai

l: 
 in

fo
@

b
el

fa
st

sp
la

sh
to

u
rs

.c
o

m
W

eb
si

te
: w

w
w

.b
el

fa
st

sp
la

sh
to

u
rs

.c
o

m

Operated by McComb’s Executive Travel

N
o
 – 

n
o
t 

o
n 

pu
r
po

s
e!

D
o
 y

o
u
 g

et
 w

et
?

Te
l: 

+4
4 

(0
) 

28
90

 3
21

 3
21

w
w

w
.b

el
fa

st
ci

ty
to

u
r.c

o
m

• 
48

 H
o

u
r 

To
u

r 
Ti

ck
et

s
• 

V
is

it
 o

ve
r 

50
 P

la
ce

s 
o

f 
In

te
re

st
• 

C
o

m
p

lim
en

ta
ry

 P
ic

k 
U

p
s

• 
C

o
m

b
o

 T
ic

ke
ts

 A
va

ila
b

le
• 

A
va

ila
b

le
 in

 6
 L

an
g

u
ag

es
• 

Li
ve

 G
u

id
e 

o
n

 E
ve

ry
 T

o
u

r

Ta
ke

 o
ne

 o
f 

o
u

r 
to

u
rs

 w
h

ic
h

 d
ep

ar
t 

re
g

u
la

rl
y 

fr
o

m
 

B
el

fa
st

 C
it

y 
Ce

n
tr

e.
 S

ee
 h

o
w

 o
u

r 
ci

ty
 w

as
 b

o
rn

 d
u

ri
ng

 
a 

ti
m

e 
o

f 
in

d
u

st
ry

 a
n

d
 e

ng
in

ee
ri

ng
, s

u
rv

iv
ed

 f
am

in
e,

 
d

is
ea

se
, b

o
m

b
in

g
 r

ai
d

s 
an

d
 o

f 
co

u
rs

e 
th

e 
re

ce
n

t 
p

o
lit

ic
al

 t
ro

u
b

le
, t

o
 n

o
w

 b
ei

ng
 o

ne
 o

f 
th

e 
m

o
st

 
ex

ci
ti

ng
 c

it
ie

s 
in

 E
u

ro
p

e.

D
U

CK
LI

N
G

FR
E
E
 M

A
P

IN
C

LU
D

E
D

!

T
h

e
 O

n
ly

 l
a

n
d

 &
 W

a
T

e
r

 a
d

v
e

n
T

u
r

e

in
 a

ss
o

ci
at

io
n

 w
it

h

Th
e 

on
ly

 

B
EL

FA
ST

 C
IT

Y 
TO

U
R 

re
co

m
m

en
de

d 
by

RE
CO

M
M

EN
D
ED

 B
Y

T
H

E
 O

ff
IC

IA
L 

M
U

LT
I-

LI
n

G
U

A
L 

TO
U

r

www.xtrapapers.com



Permission to reproduce all copyright material has been applied for.
In some cases, efforts to contact copyright holders may have been unsuccessful and CCEA
will be happy to rectify any omissions of acknowledgement in future if notified.

8175.02/2

www.xtrapapers.com


