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INTRODUCTION

This resource brings together the questions from the June 2015 examined unit (R081), the marking guidance, the examiners
comments and the exemplar answers into one place for easy reference.

The marking guidance and the examiner’s comments are taken straight from the Report to Centre for this question paper.
The Question Paper, Mark Scheme and the Report to Centre are available from:

http//www.ocr.org.uk/qualifications/creative-imedia-level-1-2-award-certificate-j807-j817/

GENERAL EXAMINER COMMENTS ON THE PAPER

A good level of knowledge about what certain pre-production documents are and what they contain was again demonstrated this
session. However the understanding of why these documents are used and who the target audience is, for these documents is still
weak. This indicated once again that candidates have been taught how to create these documents within specific projects without
the understanding of why they are being used at that stage. This was clearly evident in the responses for question 7 where the
review of an existing document was assessed.

This paper is vocationally focussed and so is based on a context that runs throughout the entirety of the paper. This session has
again seen a rise in the number of candidates answering questions with a generic slant and not applying their knowledge to the
context given. This requirement to apply the knowledge to the context is what sets this exam and course apart from a GCSE. Hence
general answers were not credited.
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Questions 1 and 2
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Mark scheme guidance

1ai
Do not accept organise ideas.

1aii
The mood board is for a magazine advert so do not accept video/sound/animation as not in context.

Taili

Two marks for suitable response with expansion.

For full marks answer must relate to context of the magazine advert.
Digital/media product, etc. is too vague.

2a
Answers must be examples of information that could be included.

2b
Two marks for suitable response with expansion.
For full marks answer must relate to context of the radio advert.

Examiner comments

1ai

This question was generally answered well. There were however a number of answers that were too vague. For example, ideas or
descriptions of what a mood board is, rather than its purpose.

1aii

There was a wide variety in the quality of answers for this question. Whilst most candidates responded well there was clear evidence
of candidates learning to answer this style of question by completing past papers and then using these memorised responses
without considering the context of the question and paper.

1aiii

This question was intended to stretch candidates by requiring them to provide specific examples of how a mood board could be
used in this context of the paper scenario. The question was poorly answered with many generic answers worth no credit. There
were also a high number of answers where candidates referred to a product in general or the magazine and not the adverts for the
magazine. This showed a lack of understanding of the context of the question.

2a

This was generally answered well; however there were a lot of responses where camera angles and lighting were identified. These
were not relevant to the context of the question, a radio advert. Centres are advised to ensure that their candidates identify clearly
the context of each question as marks are being lost due to a failure to do this.

2b

Once again this was a question that was poorly answered as candidates were required to apply their knowledge of scripts use to the
context of the radio advert. There was a large number of responses that contained generic answers related to films, shows and TV rather
than the radio advert. To gain the full marks candidates needed to provide more specific answers to the context of the use the script.

2c

This was generally answered well; however there were far more incorrect answers than expected. This showed a lack of
understanding of the use of different file types.
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Question 3
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Mark scheme guidance

3ai
"What they want”is too vague.
Do not accept colour as this is stated in the question.

3aii
Two marks for suitable response with expansion.

3bi
Two marks for point with suitable expansion.

3bii

Two paired marks awarded for category and matching example.

Second mark in each response must relate to the category answer.

Read each answer as a whole, as category may be vague but example provided might clarify point made.
Two marks may be awarded for each response.

If category is wrong then do not mark example.

Do not accept answers about income as this is stated in the question.

Examiner comments

3ai
This was generally answered well showing candidates were well-versed in using client briefs in other units of the specification.

3aii

This question was intended to stretch candidates in their understanding of why an organisation would stipulate the use of
certain colours in their advertising. This was to test the candidates’ knowledge of how house styles are used. This was generally
poorly answered with a large number of responses seen where candidates discussed why colours were needed in the advertising
campaign generally. The understanding of why a house style would be stipulated with the intended consequence of the use of a
house style being omitted.

3bi

This question was answered poorly with a large number of candidates providing generic unrelated answers about other target
audience factors seen in previous sessions. Too many candidates also missed the relevance of target audience income on the
content of the advert, focussing on the relationship between the Three Oaks having enough money to make a good quality advert.
These marks were generally lost due to poor exam technique and candidates not reading the question properly.

3bii
This question had a mixture of responses. Candidates failed to gain full marks by not identifying a category, which are stated in

the unit specification, using an example to show the category instead. There was also a large number of repeated answers for one
category provided by candidates. This again indicated a lack of exam technique in how to apply knowledge to the paper context.
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Question 4
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Mark scheme guidance

4ai
Two marks for suitable response with expansion.
This is all about project management.

4aii
Do not accept progress tracking because this is setting up the work plan not using it during the project.

4aiii
Two marks for suitable response with expansion.
This is about the use of a work plan for a team not just an individual so the answer must be related to context of a team.

Examiner comments
4ai
This question was answered poorly showing that candidates’understanding of work plans still needs to be developed. Centres are

advised to develop this aspect as they are key documents when carrying out any media production and are included in a number of
other units in the specification.

4aii

This again referred to the contents of work plans and was not answered well, with candidates often referring to contents of other
pre-production documents. Where correct answers were seen candidates were clear about what makes up a work plan using the
specific terminology used in the specification.

4aiii

The answers provided in the responses seen for this question were generally not specific enough to gain full marks. Candidates did
not apply the use of the work plan to the context, nor provide clear examples of how it helps the process of working in a large team.
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Question 5

Level 3: 6 - 7 marks
Suitable layout for the visualisation diagram with wholly relevant content for the context.
Colour scheme is shown and appropriate to the context.

The visualisation diagram is wholly suitable for purpose of advertising the summer bank holiday sale.

Level 2: 4 - 5 marks
Layout is mostly suitable although there may be weaknesses in its structure.
Content is mostly relevant to the context and/or the advert.

Fitness for purpose of the visualisation diagram may not be fully clear for advertising the summer bank holiday sale.

Level 1: 1 - 3 marks
Layout is simplistic in structure and may be limited in suitability for use as an advert.
Content has limited relevance to context and/or advert.

The visualisation diagram will be weak in its fitness for purpose of advertising the summer bank holiday sale.

Mark scheme guidance

Marks are awarded for the visualisation diagram considering the following points:

- Content relevant to bank holiday summer sale - Content relevant to Three Oaks supermarket
- Content relevant to a magazine advert - Use of white space
- Suitability of layout « Colour schemes

- Promotional style including persuasive language.

The diagram should be viewed as a whole then graded appropriately.

Examiner comments

This question was generally answered well, with candidates showing that report comments from previous sessions have been taken
on board. Candidates are clearly indicating the colour schemes being used and annotating the diagrams well. There were a number
of candidates; however who did not understand the term visualisation diagram, producing a mind map instead.

10 © OCR 2017




WWW.XtrapaperS.Com
OCR LEVEL 1/2 CAMBRIDGE NATIONALS IN CREATIVE IMEDIA UNIT R081 COMBINED FEEDBACK

Question 6
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Mark scheme guidance

6ai
‘People’is too vague.
Male/Female is too vague.

6aii

‘House'is too vague.

6b
Two marks for suitable response with expansion.
For full marks answer must relate to context of the supermarket video advert.

6c¢
This question is about improving the script as a pre-production document not the content of the advert itself.
Do not accept:
Dialogue/speech/words as this is already written in the script and does not improve the script only the content.

6d
Do not accept GIF as question refers to video not an animation.

Examiner comments

6ai

This was a generally well-answered question; however a number of candidates identified non- visual characters such as the female
voice over’or were not specific in their identification of the character, for example, male or female.

6aii

This question was generally well-answered.

6b

This question was intended to test candidates understanding of why camera shots are used in the context of the advert. There was
a wide variety in the quality of the responses seen, with full marks not being awarded as often as would be expected. Candidates
again did not explain the impact of the view of the whole shop and its relationship to the advert in the mind of the viewer.

6¢C

This question was answered poorly with a large number of candidates answering about the content of the scenes themselves,
not the quality of the pre-production document itself. Instead of focussing upon aspects such as no clear direction, lack of camera
angles and timing candidates referred to ‘'say more than “aah” orsay “Three Oaks supermarket” more’

6d

This question saw a wide variety in the quality of answers provided. There were far more responses than expected that indicated that
candidates did not know the difference between graphic and video file types. When the correct file types were identified full marks
were not often gained due to not applying the answer to context of a pop-up advert online.
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Question 7

7" Discuss the suitakility of the mood board in Fig. 2 for the televizsion advert. You should include any
areas for improvement. [12]

The guality of wrilten communication will be assessed i your answer to this question.
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Level 3: 9 - 12 marks

Candidates will provide an excellent understanding of the question with clear explanation of the suitability of the mood board use
by its target audience.

The strengths and weaknesses of the mood board are considered in equal weighting in relation to its audience and purpose.
The suggested improvements will be well thought through and explained in context.

Subject specific terminology will be used correctly and there will be few, if any, errors in spelling and punctuation.

Level 2: 5 - 8 marks

Candidates will provide a good understanding of the question with strengths and/or weaknesses of the mood board being
described. This may be one sided.

Some improvements may be suggested but they will not be wholly suitable and only focus on the content of the document itself.
At the top end of the Level 2 the answer will be presented in the context of the Three Oaks advertising campaign.

There may be errors in spelling, punctuation and grammar which may not be intrusive.

Level 1: 0 - 4 marks
Limited understanding of the use of mood board.
Answers will be vague and not necessarily linked to the context of the question.

Answers may be presented as a list rather than a structured piece of writing. There may be errors in spelling, punctuation and
grammar which may be intrusive.

Mark scheme guidance

The following areas for the mood board should be considered in the answer:
Suitability for target audience of designer NOT people viewing the advert
Layout
Clarity/Relevance of content
Use of different elements
Annotations
Fitness for purpose

Suitability for the client.

Examiner comments

This question was answered poorly in general. The level of understanding regarding the use of the mood board was low, with very
few candidates able to relate the use of a mood board to its correct audience and purpose.

The vast majority of the answers seen were based upon providing a critique of the strengths and weaknesses of the specific items
on the mood board rather than the document as a whole.

A large number of candidates also did not read the question correctly referring to the mood board as being the advert itself and
how it would be used to promote the sale. This supports the view that this unit of work and the pre-production documents it refers
to are being taught mainly through work in other units.

There are very few references to mood boards in other units; hence the understanding of this pre-production document is poor. It is
suggested that centres develop candidates understanding of this pre-production document for future sessions.

15 © OCR 2017




www.xtrapapers.com

Wed like to know your view on the resources we produce. By
clicking on the'Like’ or ‘Dislike’ button you can help us to ensure
that our resources work for you. When the email template pops
up please add additional comments if you wish and then just click
‘Send’ Thank you.

Whether you already offer OCR quialifications, are new to OCR, or
are considering switching from your current provider/awarding
organisation, you can request more information by completing the
Expression of Interest form which can be found here:
www.ocrorg.uk/expression-of-interest

OCR Resources: the small print

OCR'’s resources are provided to support the delivery of OCR
qualifications, but in no way constitute an endorsed teaching
method that is required by OCR. Whilst every effort is made

to ensure the accuracy of the content, OCR cannot be held
responsible for any errors or omissions within these resources.
We update our resources on a regular basis, so please check the
OCR website to ensure you have the most up to date version.

This resource may be freely copied and distributed, as long as
the OCR logo and this small print remain intact and OCR is
acknowledged as the originator of this work.

OCR acknowledges the use of the following content:
Square down and Square up: alexwhite/Shutterstock.com

Please get in touch if you want to discuss the accessibility of
resources we offer to support delivery of our qualifications:

resources.feedback@ocr.org.uk

Looking for a resource?

There is now a quick and easy search tool to help find free resources
for your qualification:

www.ocrorg.uk/i-want-to/find-resources/

We will inform centres about any changes to the specification. We
will also publish changes on our website. The latest version of our
specification will always be the one on our website
www.ocr.org.uk) and this may differ from printed versions.

Copyright © 2017 OCR. All rights reserved.

Copyright

OCR retains the copyright on all its publications, including the
specifications. However, registered centres for OCR are permitted to
copy material from this specification booklet for their own internal use.

ocr.org.uk/creativeimedia
OCR customer contact centre

Vocational qualifications
Telephone 02476 851509
Facsimile 02476 851633
Email vocational.qualifications@ocr.org.uk

OCR is part of Cambridge Assessment, a department of the University of Cambridge.
For staff training purposes and as part of our quality assurance programme your call may
be recorded or monitored. © OCR 2016 Oxford Cambridge and RSA Examinations is a
Company Limited by Guarantee. Registered in England.

Registered office 1 Hills Road, Cambridge CB1 2EU. Registered company number
3484466. OCR is an exempt charity.


http://ocr.org.uk/qualifications/creative-imedia-level-1-2-award-certificate-j807-j817/
http://www.ocr.org.uk
mailto:resources.feedback%40ocr.org.uk?subject=I%20liked%20the%20Cambridge%20Nationals%20Creative%20iMedia%20R081%20Combined%20Feedback
mailto:resources.feedback%40ocr.org.uk?subject=I%20disliked%20the%20Cambridge%20Nationals%20Creative%20iMedia%20R081%20Combined%20Feedback
mailto:vocational.qualifications%40ocr.org.uk?subject=
http://www.ocr.org.uk/expression-of-interest
mailto:resources.feedback%40ocr.org.uk?subject=
http://www.ocr.org.uk/i-want-to/find-resources/

