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Introduction

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the
examinations. They provide useful guidance for future candidates. The reports will include a general
commentary on candidates’ performance, identify technical aspects examined in the questions and
highlight good performance and where performance could be improved. The reports will also explain
aspects which caused difficulty and why the difficulties arose, whether through a lack of knowledge, poor
examination technique, or any other identifiable and explainable reason.

Where overall performance on a question/question part was considered good, with no particular areas to
highlight, these questions have not been included in the report. A full copy of the question paper can be
downloaded from OCR.
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Paper 1 series overview

Overall, the paper was accessible to candidates who responded in a differentiated way to individual
guestions, areas of strength being clearly shown depending on topic and task. What was obvious was
the impact of teaching in relation to how the very different questions should best be approached and how
best to maximise marks by making good use of availal'e time and differences in mark allocation. On
occasion, candidates ran out of time or rushed through Questions 4 to 6. Examiners commented that
some candidates spent too much time on Q2 which had an effect on the time available for subsequent
questions. Some candidates started with Section B of the paper with no real impact on marks.


mullec
Sticky Note
This section has been updated.  Please see version 5 in the content folder
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Section A overview

This section on News was generally addressed well by candidates. The majority of candidates
demonstrated focus on the source material and key media texts in their responses, and addressed the
media theoretical framework effectively. There was mixed success in the application of academic ideas
and media theory.

Question 1

News

1  Analyse the different social and cultural representations in Sources A and B.
Apply Hall's theory of representation in your answer. [10]

On the whole candidates answered this question adequately. Higher achieving candidates developed
sophisticated discussions of the social and cultural representations rather than simply describing the way
Theresa May had been represented. There were a wide range of interpretations about what constituted
Hall's theory of representation; therefore, it was necessary to be broad in accepting candidates’
application of the theory to the two texts. Some candidates analysed the two texts and then tried to
shoehorn Hall's theory into their answer. Interpretations of Hall ranged from stereotypes, to power
relations, analysis of gender and finally to reception theory. Few made the mistake of only analysing one
of the sources. A small number of responses did not refer to Hall.

Question 2

2* Sources A and B cover the same news event from two different tabloid newspapers.
How far have media conventions been used to construct viewpoints in Sources A and B?
In your answer you must:

+ outline the conventions of the front pages of tabloid newspapers, including use and style of
headlines and images

« analyse the contrasting use of symbolic, technical and written conventions in the sources

* make judgements and reach conclusions on the way in which media conventions construct
viewpoints and ideologies. [15]

This question was usually answered in more detail than any of the other questions, although there was
plenty of overlap in the use of examples from Q1. Where candidates identified the key media
conventions of tabloid newspapers from the outset they were then able to identify and apply their
knowledge well. Most candidates seemed to have understood that it was an extended response
question.

Successful candidates included discussion of the style of fonts, image to text ratios, analysis of colour,
and used technical language such as masthead, splash and skyline in relation to the way viewpoints and
ideas were constructed, demonstrating a good understanding of the conventions of the front pages of
newspapers.
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However, an area for development is for centres to make sure candidates have a sound grasp of media
conventions. Lesser achieving candidates were able to describe in detail the opposing content of the
two texts, but sometimes lacked the technical language to sufficiently analyse the texts to achieve the
Level 3 criteria.

Exemplar 1
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This response demonstrates an example of convincing, perceptive and accurate analysis of the
construction of viewpoints through the use of conventions.

Question 3

3  Explain how economic contexts, including commercial and not-for-profit funding, affect the
distribution of newspapers. Refer to The Guardian and the Daily Mail to support your answer. [10]

Top level responses addressed economic contexts and distribution, as well as the transformation of the
printed press in an online age. These responses focused effectively on distribution and how content to
be distributed is affected by ownership, ethos and the specific audience. Discussion of the effects of
advertising and subscription on the distribution of newspapers was also a feature of successful
responses. A number of candidates achieved highly on this question where there were sophisticated
explanations of the impact of economic contexts on distribution.

Lesser achieving candidates were not able to discuss the two texts in terms of context. Some
candidates wrote only about one of the texts, but it was necessary to consider both The Daily Mail and
The Guardian. A surprising number of candidates identified Rupert Murdoch as being the proprietor of
The Daily Mail. Many candidates were also confused about paywalls for both papers and didn’t
understand the nature of The Guardian’s membership scheme. On occasion candidates omitted this
question.
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Question 4

4  Evaluate the usefulness of one of the following theories in understanding audience use of online
newspapers such as The Guardian and MailOnline:

EITHER
. Jenkins on participation

OR
«  Bandura’s media effects theory. [10]

The majority of candidates answered on Jenkins rather than Bandura. The most successful candidates
very effectively analysed the relevance of either theory to the texts in the contemporary media world.
Both Jenkins and Bandura seemed to have been taught well and there was at least an understanding of
their ideas. Some responses meaningfully explored the usefulness of applying the theory. Application of
theory could be flagged to centres as a development point. Responses were able to outline the theories,
but very few candidates were critical of, for instance the limitations of Bandura’s ideas in relation to
online news, and there were many examples of candidates saying things like ‘the Guardian use Jenkins
theory to increase their audience’. At the highest level there were candidates that engaged with Jenkins
and participation of audiences and the news.

Many candidates spent time explaining/outlining the theory which detracted from their overall response,
and in relation to Bandura lot of time recounting the Bobo Doll experiment which wasn't relevant to the
answer.

Exemplar 2
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This response is an example of how theoretical ideas can be applied to newspapers meeting
Assessment Objective 2.2, applying knowledge and understanding of the theoretical framework of media
to evaluate academic theories. Convincing, perceptive and accurate evaluation of the usefulness of
media theory.
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Section B
Question 5

Media Language and Representation

5 Explain how media language in music video incorporates viewpoints and ideologies.
Refer to one of the music videos you have studied to support your answer. [10]

You should have studied two music videos: one from List A and one from List B below.

List A List B

Corinne Bailey Rae — Stop Where You Are | Radiohead — Burn the Witch

Massive Attack — Unfinished Sympathy Fatboy Slim — Ya Mama

Emeli Sandé — Heaven David Guetta — Titanium

The most popular videos were Emeli Sandé and Corinne Bailey Rae, then equally split between David
Guetta and Radiohead. Some candidates considered the Massive Attack video, but very few addressed
the Fatboy Slim music video.

Less successful responses focused on the lyrics rather than visuals, and occasionally lacked textual
analysis of key elements such as mise-en-scene, editing, and camerawork. It was common for
candidates to just describe what happens in the videos rather than analyse the messages and
ideologies.

Some candidates interpreted Burn the Witch as being explicitly about Brexit/Trump even though the
video was made before the referendum and Trump was elected president, but these were valid
interpretations of the music video. At the same time, candidates discussing Radiohead were more likely
to focus on the style or narrative of the video, sometimes to their detriment as they lacked detailed
discussion of media language. Candidates discussing Titanium also focused on discussing the narrative
and those analysing this text seemed to struggle with the concept of viewpoints and ideologies.

There was a clear rubric error where a number of candidates addressed two music videos rather than
one.
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Question 6

Source C is a poster advertising the homelessness charity Simon On The Streets. Simon On The
Streets provides emotional and practical support for people who are homeless and rootless, especially
those with issues related to rough sleeping.

The poster features a QR code, which is a type of barcode that can be scanned by a mobile phone and
will take the user straight to the charity’s JustGiving web page so they can donate money online.
6 Analyse how the Simon On The Streets advertisement (Source C) conveys values, attitudes and
beliefs about homelessness.
In your answer you must:
« consider how media representations convey values, attitudes and beliefs in Source C

« make judgements and reach conclusions on how audiences may respond to and interpret
these media representations. [15]

Many candidates were clearly well prepared for the textual analysis required for this question, and were
able to apply this to the Simon on the Streets advert. Top marks were given for some very sophisticated
responses. Some candidates had clearly not left enough time to complete the answer and didn't write in
sufficient detail for a 15 mark question. Many were able to consider both the elements of textual analysis
and also the effect on audiences and how audiences might consume the text. Successful candidates
were able to discuss the media text and link it to representations. Other responses focused on
homelessness as an issue, and as a result lacked the required analysis. Less successful responses in
particular found it difficult to go beyond comments such as ‘Simon on the Streets says that most

homeless people spend their money on drink and drugs’ and that the advert was a criticism of the
homeless.

There were some responses that compared this advert to Shelter and in some of those cases the
responses became more about Shelter than the unseen text.

Exemplar 3
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This candidate’s response exemplifies a comprehensive application of knowledge and understanding of
how the Simon On The Street advertisement has appealed to its audiences.
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Supporting you

For further details of this qualification please visit the subject webpage.

Review of results

If any of your students’ results are not as expected, you may wish to consider one of our review of results
services. For full information about the options available visit the OCR website. If university places are
at stake you may wish to consider priority service 2 reviews of marking which have an earlier deadline to
ensure your reviews are processed in time for university applications.

Review students' exam performance with our free online results analysis tool. Available for GCSE, A Level
and Cambridge Nationals.

It allows you to:

« review and run analysis reports on exam performance

« analyse results at question and/or topic level*

« compare your centre with OCR national averages

. identify trends across the centre

« facilitate effective planning and delivery of courses

« identify areas of the curriculum where students excel or struggle

+ help pinpoint strengths and weaknesses of students and teaching departments.

*To find out which reports are available for a specific subject, please visit ocr.org.uk/administration/
support-and-tools/active-results/

Find out more at ocr.org.uk/activeresults

Training

Attend one of our popular CPD courses to hear exam feedback directly from a senior assessor or drop in
to an online Q&A session.

Please find details for all our courses on the relevant subject page on our website.

www.ocr.org.uk
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OCR Resources: the small print

OCR'’s resources are provided to support the delivery of OCR
qualifications, but in no way constitute an endorsed teaching
method that is required by OCR. Whilst every effort is made

to ensure the accuracy of the content, OCR cannot be held
responsible for any errors or omissions within these resources.
We update our resources on a regular basis, so please check the
OCR website to ensure you have the most up to date version.

This resource may be freely copied and distributed, as long as
the OCR logo and this small print remain intact and OCR is
acknowledged as the originator of this work.

Our documents are updated over time. Whilst every effort is made
to check all documents, there may be contradictions between
published support and the specification, therefore please use the
information on the latest specification at all times. Where changes
are made to specifications these will be indicated within the
document, there will be a new version number indicated, and a
summary of the changes. If you do notice a discrepancy between
the specification and a resource please contact us at:
resources.feedback@ocr.org.uk.

Whether you already offer OCR quialifications, are new to OCR, or
are considering switching from your current provider/awarding
organisation, you can request more information by completing the
Expression of Interest form which can be found here:

www.ocr.org.uk/expression-of-interest

Please get in touch if you want to discuss the accessibility of
resources we offer to support delivery of our qualifications:

resources.feedback@ocr.org.uk

Looking for a resource?

There is now a quick and easy search tool to help find free resources
for your qualification:

www.ocr.org.uk/i-want-to/find-resources/

www.ocr.org.uk

OCR Customer Support Centre

General qualifications

Telephone 01223 553998

Facsimile 01223 552627

Email general.qualifications@ocr.org.uk

OCR is part of Cambridge Assessment, a department of the University of
Cambridge. For staff training purposes and as part of our quality assurance
programme your call may be recorded or monitored.

© OCR 2019 Oxford Cambridge and RSA Examinations is a Company
Limited by Guarantee. Registered in England. Registered office The
Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA. Registered
company number 3484466. OCR is an exempt charity.
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