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INTRODUCTION
This resource brings together the questions from the January 2017 examined unit 1, the marking guidance, the examiners 
comments and the exemplar answers into one place for easy reference.

We have also included exemplar candidate answers with commentary for questions 5 and 8.

The marking guidance and the examiner’s comments are taken straight from the Report to Centre for this question paper.

The Question Paper, Mark Scheme and the Report to Centre are available from Interchange.

GENERAL EXAMINER COMMENTS ON THE PAPER
It was pleasing to note that a number of centres seemed to have used both 
the online resources and the OCR endorsed textbook to support the teaching 
and learning of Unit 1 for candidates. Some candidates were especially well 
equipped in terms of understanding media industries with clear examples, and 
many candidates gave detailed responses to fully communicate their answers. 
However it was also clear that some candidates did not have enough grasp of 
theory as a foundation to ensure full access to the extended response questions 
about how production techniques create meaning (Q5) or the wider media effects 
debate (Q8). Therefore answers to the extended response questions were not as 
comprehensive as they could have been. 

It should also be noted that candidates did not seem to have been encouraged to 
explore media texts in the depth that is required in order to fully understand how 
the product is produced to create meaning and attract a specific target audience.
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Questions 1a and b

Mark scheme guidance

1a) Two marks for suitable explanation.

Candidates may reference any of the print publications in the data provided in figure 1 to support the definition or any other print 
publication they may have studied.

1b) Two marks for suitable description.

Candidates will pick two of the potential four differences.

Answers will be supported with data from figure 1.
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Examiner comments

This section required candidates to analyse and interpret audience data from NRS and RAJAR. In general it seemed that candidates 
had been prepared to analyse research data. 

1a) This question allowed candidates to demonstrate their wider knowledge and most gained the maximum two marks for their 
explanation of ‘readership’. 

1b) Again, candidates were able to successfully describe the difference between the target audience of The Sun and The Daily Mail 
based on their data. 
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Question 1c

Mark scheme guidance

Two marks for each reason (1 mark) and justification (1 mark). Maximum eight.

Examiner comments

1c) Whilst this was answered successfully by some candidates, it seemed that some candidates were not aware of the differences 
in content between different newspapers and therefore not able to think about how content links to demographic data. It is 
recommended that centres teach across different media sectors exploring the differences in content in relation to target audiences.
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Question 2

Mark scheme guidance

Two marks for each reason (1 mark) and justification (1 mark).  Maximum four.

Candidates may reference examples of radio stations/online streaming or music video on demand services (e.g. YouTube, Spotify) as 
part of their answer.  Pirate services may be referenced (LimeWire, YouTube Downloaders).

Examiner comments

For this specific question, candidates had to use their knowledge to assess why RAJAR data had suggested Hallam FM’s listenership 
had decreased since 1999. The answers for this particular question stood out as particularly disappointing, with many candidates 
saying that the content is ‘boring’ rather than the more obvious answers that streaming, online distribution or portable devices 
had led to the decline of people listening to radio stations. This knowledge is covered in the specification under the impact of new 
media technologies in relation to the distribution of products.
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Question 3

Mark scheme guidance

3a) Maximum three marks for definition with suitable example.

Candidates will explain how conglomerate ownership works and will use examples likely to have been studied including News 
Corporation, 21st Century Fox, Viacom, Disney and Sony.  

Candidates may list subsidiaries (e.g. 21st Century Fox owns Fox Home Entertainment).

3b) Up to four marks for a suitable explanation including an example.

Candidates may reference public service companies such as the BBC and may compare them to a commercial company such as ITV 
or Sky.

Examiner comments

This section required candidates to use their knowledge about industries and specific media products and how they target audiences.

3a) This question was done well by most centres; conglomerate ownership structures and examples had clearly been well taught.

3b) Candidates, again, understood the differences between how a public service company and a commercial company operates. BBC v. ITV 
were used as examples. 
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Question 4

Mark scheme guidance

4a) One mark for identifying an independent company.

The name of an independent company will be given and it will be the name of a company not owned by a conglomerate.

4b) One mark for identifying a product and three marks for explanation of how promoted.

Candidates will reference a media product made by an independent company and give specific example of online distribution.

Examiner comments

4a) Answers by candidates in terms of the identification of an independent company clearly referenced the delivery guide and textbook 
(Warp). 

4b) Centres are encouraged to explore local independent companies and the specific products they produce. There was both a lack of 
knowledge about Warp products, for example, and a distinct lack of knowledge about how they were marketed using social media. 
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Question 5

Mark scheme guidance

Level 3: 9-12 marks
Excellent understanding of how production processes are used to create meaning in products within a specific media sector 
is demonstrated.  A wide range of techniques will be discussed.  The examples used from products to support ideas are wholly 
appropriate and justified.  Sentences and paragraphs are consistently relevant, have been well structured, using appropriate 
terminology.  There may be few, if any, errors of spelling, punctuation and grammar.

•	 This answer will be an extended response that will discuss how production techniques have been used to create meaning in a 
specific product. 

•	 Answer will focus on a specific medium and will look at how micro techniques have been used to create wider ideas. 

•	 Production techniques will be dependent on medium (e.g. for audio-visual texts it will be expected that terminology such as 
mise-en-scene, camerawork (including shot types (CU, LS, MS etc., angles, composition and movement), editing techniques 
(continuity and non-continuity) and sound are used). 

•	 The answer will address meaning using semiotic terminology. The meaning is likely to focus on macro elements such as genre, 
narrative or representations. 

Level 2: 5-9 marks
Good understanding of how production processes are used to create meaning in products within a specific media sector is 
demonstrated. The examples used from products to support ideas are appropriate and partly justified. There will be some errors 
of spelling punctuation and grammar some of which may be noticeable and intrusive.

Level 1: 1-4 marks 
Limited understanding of how production processes are used to create meaning in products within a specific media sector is 
demonstrated. The examples used from products to support ideas are sometimes appropriate. There are likely to be some errors of 
spelling and grammar some of which may be noticeable and intrusive. Writing may also lack legibility. 

Examiner comments

The most popular media sectors studied were film and print. However, as noted in the general comments above, there was a lack of 
engagement with the production techniques of a specific product. Where a question asks for a product to be referenced, then this should 
be clearly identified in the candidate’s answer. For those studying film texts, there was a lack of understanding of production techniques 
or micro elements that were encoded to create meaning. The most successful candidates applied theory to their work; for example, 
candidates that quoted narrative theory, such as binary opposition, then explained how editing techniques or mise-en-scene choices 
reflected that theory, and therefore clearly understood the meanings created. Again more successful candidates displayed their knowledge 
with a range of production techniques. 
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Exemplar candidate work

Question 5 – low level answer
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Commentary

Whilst the candidate has clearly analysed a media product (Skyfall) and understood the question (how production techniques were 
used to create meaning) there were not enough techniques covered. This is why this is a low level answer. 

To move this to a medium level answer, the candidate could have displayed their knowledge with a range of production techniques 
from elements in the chosen medium studied (in this case, film). For the chosen medium these elements include mise-en-scene, 
camerawork, editing and sound. To move this to a medium level answer the candidate would need to be more specific with 
terminology (e.g. panning shot, insert shot, cross cutting, use of non-diegetic incidental music). 

To further show their understanding and to move this to a medium level answer the candidate could have analysed a specific 
extract from their chosen film (e.g. one chase scene from Skyfall) that would have allowed them to explore a range of techniques.

www.xtrapapers.com



UNIT 1 COMBINED FEEDBACK

14

OCR LEVEL 3 CAMBRIDGE TECHNICALS IN DIGITAL MEDIA

14 © OCR 2017

Question 5 – medium level answer
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Commentary

The candidate has clearly analysed a media product (The Martian) and understood the question (how production techniques were 
used to create meaning). However, this is a medium level answer because the analysis was mainly concentrated on discussing only 
one area of production techniques (camerawork). 

For a high level answer the candidate could have displayed their knowledge with a range of production techniques from elements 
in the chosen medium studied (in this case, film). For the chosen medium these elements would need to also include specific 
examples from production techniques within the areas of mise-en-scene, editing and sound. 

To move this to a high level answer the candidate would also need to be more specific with terminology (e.g. cross cutting, use of 
non-diegetic incidental music) and how these techniques create meaning (e.g. used to build tension, used to demonstrate character 
roles of good v. evil). 

This is also a medium level answer because the candidate has also attempted to use appropriate theory (e.g. Todorov’s narrative 
structure), however for a high level answer the candidate would have needed to apply the theory and back this up with specific 
examples from the product to demonstrate full understanding.
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Question 5 – high level answer
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Commentary

This is a high level answer because the candidate has analysed a media product (Life of Pi) in depth, discussed the target audience 
and fully understood the question (how production techniques were used to create meaning in relation to a specific audience and 
narrative). 

This is a high level answer because the candidate has given examples from a full range of production techniques across the areas of 
mise-en-scene, camerawork, editing and sound. They have used high level terminology correctly (e.g. genre, conventions, hybrid, 
verisimilitude, use of non-diegetic sound). They have fully shown how techniques have been used to create meaning (e.g. CGI has 
been used to show us impossible things). 

This is also a high level answer because the candidate has used genre theory (Branston and Stafford, 1999), applied the theory 
correctly and backed this up with specific examples from the product to demonstrate full understanding of genre and meaning. 

For full marks the candidate could discussed either another production technique or used another piece of appropriate theory.
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Question 6

Mark scheme guidance

Two marks for describing the way in which a specific product targets a demographic group.  Maximum eight marks.

Examiner comments

Few candidates were able to successfully state the specific demographic of a product and then how the content both engaged and 
targeted that demographic. More successful candidates also applied theory, such as Imaginary Entity or Uses and Gratifications, to this 
question. It is vitally important that candidates are encouraged to study specific products.  
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Question 7

Mark scheme guidance

7a) One mark for way online technologies can support traditional advertising (1 mark) and one mark for use of an example (1 mark).  
Maximum six marks.

Candidate answers are likely to include social media channels, blogs, forums, games, company websites, pop up adverts and viral 
marketing, streaming and video on demand services. 

7b) Four marks for four distribution channels.

Do not accept Internet or online as a valid answer.

Examiner comments

7a) Answers to this question demonstrated that candidates knew the differences between traditional and online methods. Again, we 
saw a lack of referencing of products, which was the requirement of the question so candidates’ marks were unfortunately capped.

7b) This was done well by most candidates, however there was a lot of repetition in the distribution channels when candidates 
referenced varieties of television channels or social media tools so, again, full marks could not be achieved.
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Question 8

Mark scheme guidance

Level 4: 16-20 marks
An excellent understanding of the media effects debate and related theory is demonstrated. The examples used from media 
products and audiences to support ideas are wholly appropriate and justified. Sentences and paragraphs are consistently 
relevant, have been well structured, using appropriate terminology. There may be few, if any, errors of spelling, punctuation and 
grammar. 

•	 Candidates can pick any product they have studied and will look at the positive and negative effects. 

•	 This answer may not be balanced. 

•	 Top answers are likely to demonstrate an understanding of relevant media effects theory and contemporary debate (Mulvey, 
Cohen, Gauntlett) and choice of theorists is likely to depend on the medium and product chosen. 

•	 The answer may reference regulatory bodies in order to support ideas about media effects. 

Level 3: 11-15 marks
A good understanding of the media effects debate and related theory is demonstrated. The examples used from media products 
and audiences to support ideas are appropriate and sometimes justified. There will be some errors of spelling punctuation and 
grammar but these are unlikely to be intrusive or obscure meaning. 

Level 2: 6-10 marks 
A basic understanding of the media effects debate and related theory is demonstrated. The examples used from media products 
and audiences to support ideas are mostly appropriate. There are likely to be some errors of spelling and grammar some of which 
may be noticeable and intrusive.

Level 1: 1-5 marks 

Limited understanding of the media effects debate and related theory is demonstrated. The examples used from media products 
and audiences to support ideas are sometimes appropriate. There are likely to be some errors of spelling and grammar some of 
which may be noticeable and intrusive. Writing may also lack legibility. 

Examiner comments

This question was either answered exceptionally well by candidates, or was answered badly owing to a lack of understanding 
or engagement with theory or case studies about the media effects debate. Again, some candidates did not reference a specific 
product as per the requirements of the question. It was clear that if candidates had investigated a specific product fully and applied 
the suggested theory such as the passive v. active audience, moral panics, Hall, Cohen, Gauntlett, Anderson, Mulvey then answers 
would have been more successful. Answers that explored a specific product in relation to the media effects debate and wider effects 
issues such as representations of gender and race demonstrated that candidates were able to fully understand the requirements of 
the question. Products such as Grand Theft Auto, Call of Duty, Fight Club, A Clockwork Orange, Football Factory, and Inception were 
deconstructed well in relation to relevant debates.

www.xtrapapers.com



UNIT 1 COMBINED FEEDBACK

22

OCR LEVEL 3 CAMBRIDGE TECHNICALS IN DIGITAL MEDIA

22 © OCR 2017

Exemplar candidate work

Question 8 – low level answer
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Commentary

The candidate has discussed a media product (Bigorexia), yet only understood to very basic level the question (the possible positive and 
negative on a specific audience). 

The specific target audience was not identified by the candidate and the effects debate was not covered at all in any detail. This is why this 
is a low level answer. 

To move this to a medium level answer, the candidate would need to state the target audience and show some understanding of the 
effects debate. To do this they could reference some suggested theory about the effects debate such as the passive v. active audience and 
products create moral panics. 

To move this to a medium level answer the candidate would have needed to quote examples from the product to back up any points or 
suggested ideas about positive or negative effects. 
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Question 8 – medium level answer
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Commentary

The candidate has clearly discussed an appropriate media product (Grand Theft Auto), identified the target audience and understood the 
question (the possible positive and negative on a specific audience). 

Suggested theory (e.g. Anderson, Mulvey, McQuail) was used to demonstrate understanding of the media effects debate. The candidate 
has also clearly learnt terminology relevant to the topic (e.g. desensitisation). This is why this is a medium level answer. 

To move this to a high level answer, the candidate would have needed to give more specific examples from the video game to support 
theoretical ideas or potential positive and negative effects. To do this the candidate could have analysed a specific extract or sequence from 
the game to support points. 
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Question 8 – high level answer
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Commentary

The candidate has clearly discussed an appropriate media product (The Dark Knight), identified the target audience and regulatory 
certification (e.g. BBFC and 12A) and understood the question (the possible positive and negative on a specific audience). 

Suggested theory (e.g. hypodermic syringe) was used to demonstrate thorough understanding of the media effects debate. The 
candidate has also clearly learnt terminology relevant to the topic (e.g. desensitisation). 

The candidate has also given detailed examples from the film to support theoretical ideas or potential positive and negative effects. 
The candidate has also demonstrated their wider knowledge of the effects of their specific product on the audience (e.g. 2012 US 
cinema shooting). This is why this is a high level answer. 

To get full marks the candidate could have given specific detail about wider effects debate about the medium they have studied 
(e.g. wider debate about the effects of film on youth audiences).
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Commentary

The candidate has clearly discussed an appropriate media product (The Dark Knight), identified the target audience and regulatory 
certification (e.g. BBFC and 12A) and understood the question (the possible positive and negative on a specific audience). 

Suggested theory (e.g. hypodermic syringe) was used to demonstrate thorough understanding of the media effects debate. The candidate 
has also clearly learnt terminology relevant to the topic (e.g. desensitisation). 

The candidate has also given detailed examples from the film to support theoretical ideas or potential positive and negative effects. The 
candidate has also demonstrated their wider knowledge of the effects of their specific product on the audience (e.g. 2012 US cinema 
shooting). This is why this is a high level answer. 

To get full marks the candidate could have given specific detail about wider effects debate about the medium they have studied (e.g. wider 
debate about the effects of film on youth audiences).
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