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Answer all the questions.

1 (a) Identify two personal skills that the marketing department personnel have that will be
beneficial when planning the promotional video.

(b) Identify one client requirement from the insert and explain how this might impact on the
pre-production process.
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2 Explain how Ismail might use different project management tools to help him plan the creation
of the promotional materials.
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3 (@) Identify and explain two health and safety issues that need to be considered when
creating the promotional video.

(b) Identify one legal issue which might be relevant when planning the use of assets for the
promotional brochure.
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Michelle has been thinking about how Raven could use the promotional video and/or brochure
to generate further revenue for the company.

Identify two potential revenue streams that could be explored and explain why these would be
suitable.
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5 Identify and explain two reasons why the wide target age range might cause problems when
planning promotional materials.
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6 During the pre-production for the promotional video, the suitability of the planned video needs
to be checked with the target audience.

Identify and explain one way, that the marketing department could check the suitability of the
planned contents before the video goes into full production.
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7 The marketing department will need to complete a number of separate activities during the
design and development of the brochure.

(a) Identify one activity that David will need to carry out and one activity that Michelle will
need to carry out and explain the importance of each.

(b) Explain how during your placement, you could help David or Michelle carry out one of the
activities above.
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8 You have been asked by David to create a visualisation diagram for one of the new services
that will be in the brochure.

In the space provided, create the first draft of one of the brochure pages providing information
about one of the new services on offer.

Marks will be awarded for:

+ content
+ fitness for purpose
« use of annotations and notes to justify your decisions.

[10]
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9 The promotional video needs to be created. David and Michelle have asked you to help them
write the script for this.

In the space provided, create a draft script for the first 20 seconds of the video, taking the
client requirements into consideration.

Marks will be awarded for:

*  content
* layout
» fitness for purpose

[10]
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10* The promotional video will need a storyboard creating before production can begin.

Evaluate the effectiveness of using a storyboard as part of the planning process for the
promotional video.
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END OF QUESTION PAPER
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ADDITIONAL ANSWER SPACE

If additional space is required, you should use the following lined page(s). The question number(s)
must be clearly shown in the margin(s).
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