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INTRODUCTION
This resource brings together the questions from the June 2017 examined unit (Unit 1), the marking guidance, the examiners 
comments and the exemplar answers into one place for easy reference.

We have also included exemplar candidate answers with commentary for questions 6 and 9.

The marking guidance and the examiner’s comments are taken from the Report to Centre for this question paper.

The Question Paper, Mark Scheme and the Report to Centre are available from: 
https://interchange.ocr.org.uk/Modules/PastPapers/Pages/PastPapers.aspx?menuindex=97&menuid=250

Oxford Cambridge and RSA

Level 3 Cambridge Technical in Digital Media
05843/05844/05845/05846/05875

Unit 1: Media products and audiences
Thursday 18 May 2017 – Morning

Time allowed: 2 hours

You must have:
•	 the	Insert	(C361)

First Name Last Name

Centre
Number

Candidate
Number

Date of 
Birth D D M M Y Y Y Y

INSTRUCTIONS
•	 Use	black	ink.
•	 Complete	the	boxes	above	with	your	name,	centre	number,	candidate	number	and	date	of	birth.
•	 Answer	all	the	questions.
•	 Write	your	answer	to	each	question	in	the	space	provided.		
•	 If	additional	space	is	required,	you	should	use	the	lined	page(s)	at	the	end	

of	this	booklet.	The	question	number(s)	must	be	clearly	shown.	

INFORMATION
•	 Refer	to	the	insert	provided	when	answering	Questions	1,	2	and	3.
•	 The	total	mark	for	this	paper	is	80.
•	 The	marks	for	each	question	are	shown	in	brackets	[  ].
•	 Quality	of	extended	response	will	be	assessed	in	questions	marked	with	an	

asterisk	(*).
•	 This	document	consists	of	16	pages.
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GENERAL EXAMINER COMMENTS ON THE PAPER
Candidates were, in the main, well equipped in terms of understanding media industries with clear examples, and many 
candidates had used extra paper to expand on points made even for low mark questions. However it was also clear that some 
centres need to refer more closely to the teaching guidance in both the specification and delivery guide about the importance of 
guiding students to discuss specific media products when answering questions; whilst candidates demonstrated understanding 
it was very often without examples. It was again pleasing to see that a number of centres had used both the online resources and 
the textbook provided by OCR to support the teaching and learning of Unit 1 for candidates. However, there was clear evidence in 
this session that some centres had over relied on the examples given in the textbook and therefore had unintentionally limited the 
breadth of more relevant examples that candidates could have referred to. Some centres also need to ensure that theoretical ideas 
about media production and consumption are taught as a foundation to ensure that candidates could fully access the extended 
response questions, which in this session asked candidates to discuss how genre conventions were used create meaning (Q6) and 
the problems of regulatory practice (Q9).

Resources which might help address the examiner comments:
From the link below, you’ll find ‘The OCR guide to examinations’ (along with many other skills guides)
http://www.ocr.org.uk/i-want-to/skills-guides/

Command verbs definitions 
http://www.ocr.org.uk/Images/273311-command-verbs-definitions.pdf

www.xtrapapers.com
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Question 1
2
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Answer	all	the	questions.

1  Use Fig. 1 in the insert and your own knowledge to answer the following questions.

(a) Explain	the	term	‘social	grade’	in	the	context	of	identifying	target	audiences.

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..........................................................................................................................................[2]

(b) Explain	two	interpretations	that	could	be	made	about	the	demographics	of	large	TV	
screen	ownership.

1		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

2		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................
[4]

Mark scheme guidance

Question 1(a) – Candidates may demonstrate understanding by stating the social grade system was originally used by the NRS, but 
has been appropriated by other organisations that analyse media data. Answers should reference the product/brand/company.

Question 1(b) – Candidates will outline two interpretations. It is likely the candidates will respond with the fact that middle age and 
those of a higher grade have a greater disposable income and can afford a large screen TV. Candidates may reference specific job 
roles as examples.

Examiner comments

The first three questions required candidates to analyse and interpret audience data from BARB and the NRS. In general, candidates 
had been prepared to analyse research data.

Question 1(a) – This question allowed candidates to demonstrate their wider knowledge and most gained the maximum two marks 
for their explanation of ‘social grade’ explaining how producers use it to target different audiences.

Question 1(b) – This question required candidates to look at the BARB data and explain two interpretations about large TV screen 
ownership; most successfully achieved 4 marks being able to make references to differences in ownership based on age and social 
grade.

Two marks for full explanation e.g.:
•	 Social grade is sometimes called ABC1s. which is based on a household’s  

income (1)
•	 Media companies use this to target audiences for products and brands (1)

Two marks for each interpretation (max four) e.g.:
•	 Difference in terms of age (1) as middle aged people are likely to have better 

jobs and therefore have higher disposable income (1)
•	 Difference in social grades (ABC1) (1) as the higher the social grade the more 

disposable income (1)

www.xtrapapers.com
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Question 2

Mark scheme guidance

Question 2(a) – Candidates may reference catch up services such as All 4. If candidates mention repeat in the answer this should also 
be rewarded.

Question 2(b) – Candidates may reference examples of online streaming or video on demand/catch up services (e.g. BBC iPlayer,  
All 4) or technologies (e.g. iPad, Kindle Fire) as part of their answer.

Examiner comments

Question 2(a) – This question required candidates to explain the term ‘timeshifting’. Whilst this specific term was not in the unit, it is 
expected that wider knowledge that directly relates to the teaching content should be taught. In this case the concept was ‘Video 
On Demand’ and ‘Catch Up TV’ services, such as BBC iPlayer and Netflix, and the question was directly related to the BARB data. Many 
candidates answered this correctly, but it was evident from those that did not that ‘Video on Demand’ as a concept had not been 
taught by some centres.

Question 2(b) – Candidates who successfully or part successfully answered 2a) we able to apply their own wider understanding 
about why modern audiences use catch up services. The best answers also used audience theory, such as audience fragmentation 
by Sonia Livingstone, to fully show their knowledge.

© OCR 2017 Turn over

3

2  Use Fig. 2 in the insert and your own knowledge to answer the following questions.

(a) Explain	what	the	term	‘timeshifting’	means.

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..........................................................................................................................................[2]

(b) Using	your	own	knowledge,	explain	three	reasons	why	the	‘timeshifting’	of	television	
viewing	may	be	increasing.

1		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

2		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

3		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................
[6]

Two marks for an explanation e.g.:
•	 People watching programmes on demand (1) instead of at the scheduled  

time (1)
•	 TV audiences watching programmes at different times (1) to traditional 

scheduling models (1).

Two marks for each well stated reason (max six) e.g.:
•	 Proliferation of other media and online content (1) means that audiences can 

watch whenever they want (1)
•	 People are living increasingly busy lives (1) and demand TV means can still 

watch programmes (1)
•	 Technology is portable (1) so people can watch TV in places other than at 

home (1).

www.xtrapapers.com
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Question 3

Mark scheme guidance

Candidates may also comment on why women’s magazines are popular, which may reference celebrity content/price compared to 
more niche publications. 

Need to use the data for full two marks.

Examiner comments

This question required candidates to interpret NRS infographics about the readership of magazines and e-zines. Most candidates 
were able to successfully repeat statistics from the data as part of their answer in terms of how magazine producers would literally 
take from the data. More successful answers addressed the ‘use’ part of the question and made suggestions about how producers 
could adapt based on gender and frequency of readership.

4

© OCR 2017

3  Use Fig. 3 in the insert and your own knowledge to answer the following question.

Explain	two	ways	that	the	data	on	the	NRS	infographics	might	be	used	or	interpreted	or	
applied	by	magazine	and	e-zine	producers.

1		..................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

2		..................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................
[4]

Two marks for each full explanation of how data can be used e.g.:
•	 73% of adults read magazines (1) so online editions and apps should be 

produced (1)
•	 71% of adults consume magazines on a weekly basis other than titles aimed at 

women (1) so there is still a large market for magazines targeting men or niche 
interests (1)

www.xtrapapers.com
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Question 4
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5

4   (a) Explain	the	difference	between	a	conglomerate	and	an	independent	company.	Use	
examples	to	support	your	answer.

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..........................................................................................................................................[4]

Up to four marks for a full explanation e.g.:
•	 Conglomerate ownership is when a large company, such as New Corp (1) holds 

a number of subsidiary companies (1) whereas an independent company, such 
as Sumo Digital (1) is not owned by a parent company (1).

6
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(b) Explain	two	advantages	of	being	a	conglomerate	company.	Use	examples	to	support	
your	answer.

1		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

2		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................
[6]

(c) Identify	two	cross	media	companies	in	a	media	sector	that	you	have	studied.

1		...........................................................................................................................................

2		...........................................................................................................................................
[2]

Three marks for each advantage with expansion and example e.g.:
•	 Conglomerate companies use horizontal integration (1) to promote products 

(1) with Disney promoting Star Wars with the cartoons and films (1)
•	 Conglomerate companies have more money (1) so can advertise and market 

their products more (1) such as Sky Sports appearing in adverts on a number 
of different platforms (1)

One mark each for the name of a cross media company
It may be a conglomerate or public service company.

www.xtrapapers.com
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Mark scheme guidance

Question 4(a) – Candidates will explain the difference between a conglomerate and independent company. Other examples of 
conglomerates may include Disney or Viacom, and an independent company might be Warp or Let There Be Light Productions.

Question 4(b) – Candidates may reference large conglomerate such as Viacom, Sony, Disney, News Corp and their specific products.

Question 4(c) – Candidates are likely to give answers such as BBC, Sony, Disney and possibly provide examples of the difference 
subsidiaries (e.g. BBC Worldwide, BBC Online).

Examiner comments

Question 4(a) – This question was completed well by most candidates; conglomerate and independent ownership structures and 
examples had clearly been well taught. Answers by candidates in terms of the identification of both conglomerate and independent 
companies clearly referenced the delivery guide and textbook (e.g. Sumo Digital, Gabrielle Media, Warp Films). 

Question 4(b) – Candidates, again, understood the advantages of being a conglomerate company and referenced key concepts such as 
horizontal and vertical integration and synergy to demonstrate knowledge.

Question 4(c) – The concept of cross media ownership and was understood and almost all candidates gave correct examples to this 
question. Some candidates, however, gave names of companies that were not media companies (e.g. McDonald’s).

www.xtrapapers.com
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Question 5

© OCR 2017 Turn over

7

5  Explain	how	two	jobs	roles	in	a	media	sector	you	have	studied	contribute	to	the	production	
phase	of	a	media	product	or	brand.	

1		..................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

2		..................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................
[4]

Mark scheme guidance

Candidates can pick any media sector they have studied so answers may feature job roles across a variety of mediums including 
games, film, TV, animation, radio, print and web. 

Examiner comments

This question asked candidates to demonstrate knowledge about job roles in a media sector they have studied. Many candidates gave the 
correct answer, however some answers were too limited in content to gain more than two marks. For example, if candidates had given the 
job role of ‘Director’ it was not enough to simply put ‘directs the film crew’ as explanation of their role. Again the best answers referenced 
specific people and products, for examples explaining that Quentin Tarantino was an ‘auteur’ and his direction as products such as Pulp 
Fiction became a style and genre in its own right.

Two marks for each job role with explanation of contribution to the production 
process e.g.:
•	 Camera operator (1) will contribute to the filming of a TV programme or feature 

film at the stage of production (1)
•	 Script writer (1) will contribute to writing the screenplay at the stage of  

pre-production when making an audio-visual media product.

www.xtrapapers.com
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Question 6 8

© OCR 2017

6*  Analyse	how	genre	conventions	have	been	used	to	create	meaning	in	a	media	product	you	
have	studied.	

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................
[12]

Mark scheme guidance

This answer will be an extended response that will discuss how genre has been used to create meaning in a specific product. 
Answer will focus on a specific medium and will look at how the macro concept of genre has been used by producers.Examples 
will be dependent on medium (e.g. for audio-visual texts it will be expected that terminology such as mise-en-scene, camerawork 
(including shot types (CU, LS, MS etc., angles, composition and movement), editing techniques (continuity and non-continuity) and 
sound are used). The answer will address meaning using genre theory (Neale, Altman).

The answer will be dependent on the media sector and the products discussed in 
class. The answer will provide examples of how generic conventions of a particular 
medium and specific genre create meaning for the audience.

www.xtrapapers.com
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Level 9–12

Excellent understanding of how genre conventions have been used by producers to create meaning within a specific media 
product is demonstrated. The examples used from products to support ideas are wholly appropriate and justified. Sentences and 
paragraphs are consistently relevant, have been well structured, using appropriate terminology.

Level 5– 8

Good understanding of how genre conventions have been used by producers to create meaning within a specific media product is 
demonstrated The examples used from products to support ideas are appropriate and partly justified. There will be some errors of 
spelling punctuation and grammar some of which may be noticeable and intrusive.

Level 1–4

Limited understanding of how genre conventions have been used by producers to create meaning within a specific media product 
is demonstrated The examples used from products to support ideas are sometimes appropriate. There are likely to be some errors 
of spelling and grammar some of which may be noticeable and intrusive. Writing may also lack legibility.

Level 0

No response or no response worthy of credit.

Examiner comments

The most popular media sectors studied were film and television. However, as noted in the general comments above, there was a lack of 
engagement with the concept and use of ‘genre’ within a specific product. If a question asks for a product to be referenced, then this should 
be clearly identified in the candidate’s answer. There was a lack of understanding of how genre conventions were used to create meaning 
for audiences. The most successful candidates applied the suggested theoretical ideas to their work; for example, candidates that quoted 
genre theory such as ‘genre pleasures’ were also able to give specific examples from the text to demonstrate why the film provided visceral 
pleasures (such as with action and horror films).

www.xtrapapers.com
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Exemplar Candidate Work

Question 6 – low level answer

www.xtrapapers.com
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Commentary

Whilst the candidate has clearly analysed a media product (Jaws) and understood the question (how genre conventions were used 
to create meaning) there were not enough examples of genre conventions or techniques used to create meaning in the genre 
studied (thriller/horror). This is why this is a low level answer. To move this to a medium level answer, the candidate could have 
displayed their knowledge with a range of ideas about genre (sub genres, familiarity and repetition, genre pleasures) with specific 
examples from the product to support or challenge these ideas in the chosen medium studied (in this case, film). For the chosen 
medium these elements would include a discussion of mise-en-scene, camerawork, editing and sound. To move this to a medium 
level answer the candidate would need to be more specific with terminology (e.g. panning shot, insert shot, cross cutting, use of 
non-diegetic incidental music). To further show their understanding and to move this to a medium level answer the candidate could 
have analysed a specific extract from their chosen film (e.g. the full build-up to the shark attack) that would have allowed them to 
explore how a range of techniques reflected genre conventions and/or ideas about using genre to create meaning.

www.xtrapapers.com
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Exemplar Candidate Work

Question 6 – medium level answer
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Commentary

The candidate has clearly analysed a media product (Scott and Bailey) and understood the question (how genre conventions were 
used to create meaning). However, this is a medium level answer because the candidate did not include theoretical ideas about 
genre to support suggestions made about how genre conventions were used in the TV programme to create meaning. To move 
this to a high level answer, the candidate could have displayed their knowledge with a range of theoretical ideas about genre 
(Neale, Branston and Stafford, Altman) with specific examples from the product to support or challenge these theories in the chosen 
medium studied (in this case, TV). Whilst terminology is present (e.g. connote, polysemy, niche) suggestions would also include a 
discussion of mise-en-scene, camerawork, editing and sound using correct terminology (e.g. panning shot, insert shot, cross cutting, 
use of non-diegetic incidental music). To further show their understanding and to move this to a high level answer the candidate 
could have analysed a specific extract from a specific episode of their chosen TV programme (e.g. the copycat murder unveiling in 
series 2, episode 3.) 

www.xtrapapers.com
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Exemplar Candidate Work

Question 6 – high level answer
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Commentary

This is a high level answer because the candidate has analysed a media product (Grown Ups) and linked it to pleasure of the genre. 
They have fully shown how conventions can be used to create meaning in relation to specific and correct genre theory (Altman, 
1999), applied the theory correctly and backed this up with specific examples from the product to demonstrate full understanding 
of genre and meaning. For full marks the candidate could discuss another piece of appropriate theory or full and specific examples 
from an extract from the product (e.g. a scene from either the outlined comedy or the thriller identified).

www.xtrapapers.com
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Question 7

© OCR 2017 Turn over

9

7  Identify	two	technical	conventions	used	in	a	media	product	you	have	studied	that	create	
specific	meaning	for	the	audience.	Explain	how	each	technical	convention	creates	specific	
meaning	for	the	audience.

1		..................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

2		..................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................

	.....................................................................................................................................................
[4]

Mark scheme guidance

Candidates will reference a specific media product and therefore a variety of technical conventions will be referred to (e.g. use of a 
consistent house style is a likely answer for print, variety of camera movements such as a tracking, panning, zoom etc are likely to be 
referenced for audio-visual).

Examiner comments

This question, again, demonstrated that some centres had not encouraged candidates to study a specific product. However some 
candidates were able to successfully provide technical conventions (such as low key lighting) and explain the intended impact on the 
audience. Successful candidates references a specific sequence from a film or video game to demonstrate knowledge.

Two marks for each technical convention with example e.g.:
•	 In printed magazines a consistent house style (1) will be used to show the 

importance of articles (1)
•	 The quick use of cutting to different camera shots(1) conveys speed of action in 

films (1)

www.xtrapapers.com
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Question 8 10
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8   (a) Explain	two	ways	that	social	media	has	been	used	to	advertise	a	media	product	or	
products	you	have	studied.	Use	examples	to	support	your	answer.

1		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

2		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................
[6]

(b) Describe	two	advantages	of	advertising	a	digital	media	product	using	online	technologies.	
Use	examples	to	illustrate	your	answer.

1		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

2		...........................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................

	..............................................................................................................................................
[4]

Mark scheme guidance

Question 8(a) – Candidate answers are likely to include social media channels such as Facebook, Twitter, YouTube, Pinterest, 
Instagram, Flickr and therefore responses will be wide ranging.

Question 8(b) – These will include specific advantages and candidates may compare against traditional advertising methods to 
explain these further.

Three marks per explanation of how social media can be used plus expansion and 
example e.g.:
•	 Twitter (1) has been used to promote the Hunger Games films (1) by pushing 

messages about the Hunger Games online game (1)
•	 Pinterest (1) was used by Nike in their Nike Women campaign (1) by posting 

images of Ellie Goulding in their kit running (1)

Two marks for each description of an advantage e.g.:
•	 Viral nature of social media allows for mass distribution of information (1) such as 

“Dumb Ways To Die” animation for Australian Health and Safety (1)
•	 Multimedia distribution is possible across a variety of platforms (1) as used by 

Coca Cola with the Coca Cola Life product on billboards, digital screens, as well 
as TV and mobile devices (1)
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Examiner comments

Question 8(a) – Answers to this question demonstrated that centres had taught candidates about social media channels and how specific 
products had been marketed in innovative ways using social media. Least successful answers referenced products or brands that were not 
media texts (e.g. KFC). 

Question 8(b) – This was well completed by most candidates, and candidates referenced how online technologies had contributed to 
advertising digital media products. The best answers referenced concepts such as above and below the line advertising and technological 
convergence. This worked well when candidates were discussing video game and film texts.
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Question 9

© OCR 2017 Turn over

11

9*  Discuss	the	potential	problems	with	regulatory	practice	in	a	media	sector	you	have	studied.	
Use	examples	to	support	your	answer.
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•	 The answer will feature a specific sector and the regulatory practices and 
organisation will be identified.

•	 The candidate will make reference to the media effects debate and theoretical ideas 
as part of their answer.

•	 The answer will show consideration of both problems of current regulation in the 
sector and the effectiveness; reward should be given for building of an argument.

•	 The answer will feature examples from the media product.

Mark scheme guidance

Candidates can pick any product they have studied and will look at the regulatory practice.

This answer may not be balanced.

Top answers are likely to demonstrate and understanding of relevant media effects theory and contemporary debate (Mulvey, 
Cohen, Gauntlett) and choice of theorists is likely to depend on the medium and product chosen.

The answer may reference the history of  regulatory bodies and practice in order to support ideas about problems of contemporary 
practice.

Level 4 16–20

An excellent understanding of media regulation and related theory is demonstrated for a specific sector. The examples used from 
media products and audiences to support ideas are wholly appropriate and justified. Sentences and paragraphs are consistently 
relevant, have been well structured, using appropriate terminology. There may be few, if any, errors of spelling, punctuation and 
grammar.

Level 3 11–15

A good understanding of media regulation and related theory is demonstrated for a specific sector. The examples used from 
media products and audiences to support ideas are appropriate and sometimes justified. There will be some errors of spelling 
punctuation and grammar but these are unlikely to be intrusive or obscure meaning.

Level 2 6–10

A basic understanding of media regulation and related theory is demonstrated for a specific sector. The examples used from media 
products and audiences to support ideas are mostly appropriate. There are likely to be some errors of spelling and grammar some 
of which may be noticeable and intrusive.

Level 1 1–5

Limited understanding of media regulation and related theory is demonstrated for a specific sector. The examples used from media 
products and audiences to support ideas are sometimes appropriate. There are likely to be some errors of spelling and grammar 
some of which may be noticeable and intrusive. Writing may also lack legibility.

Level 0 

No response or no response worthy of credit.
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Examiner comments

It was pleasing to see that some centres had taken on board feedback about the importance of teaching the effects debate and regulatory 
practices across different media sectors. Again, some candidates did not reference examples as per the requirement of the question, 
limiting marks. The suggested theory such as the passive v. active audience and moral panics was included by some candidates. However 
many candidates seemed to link this to referencing the Jamie Bulger/Child’s Play 3 case and the Bobo Doll experiment which are not 
contemporary digital media case studies and were clearly not understood with reference to the ‘problem’ of regulatory practice. Answers, 
again, that explored a specific product, or products, in relation to regulation demonstrated that candidates were able to fully understand 
the requirements of the question. Products such as Manhunt, The Dark Knight, Twitter and Facebook were discussed well with relevant 
examples of press moral panics. Answers whereby the candidates were clearly confused between the requirements for Unit 1 and Unit 2 
scored minimal or no marks owing to, for example, SWOT analyses being provided for regulation of film and video games and so centres 
should ensure candidates fully understand the requirements of each Unit.
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Exemplar Candidate Work

Question 9 – low level answer
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Commentary

The candidate has discussed a media product (Dark Knight). Some terminology (e.g. copycat, desensitisation) was provided, but old 
experimentation of the media effects debate was given without offering debate. This is why this is a low level answer. To move this 
to a medium level answer, the candidate would need to directly show they understood the requirements of the question. In this 
case it appears that they have tried to tailor the answer to a different question (media effects). They could also move the answer 
to medium level by referencing some suggested theory about the regulatory practice such as the passive v. active audience and 
products create moral panics. To move this to a medium level answer the candidate would have needed to use more than one 
example (pencil scene) from the product to back up any points or suggested ideas about regulatory practice. 

The textbook for L3 CT Digital Media and delivery guide for Unit 1 could be accessed to give examples of relevant theory and 
appropriate texts.
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Exemplar Candidate Work

Question 9 – medium level answer
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Commentary

The candidate has clearly discussed a range of appropriate media products for the sector of television (Benefits Street, Doctor Who, 
13 Reasons Why), e and understood the question (the possible problems with regulatory practice). Theory, such as Gould, was used 
to demonstrate understanding of the media effects debate. The candidate has also clearly the guidelines provided by regulatory 
body Ofcom.  To move this to a high level answer, the candidate would have needed to give more specific examples from the TV 
programmes and statistics to back up ideas about why the programmes were complained about.  To do this the candidate could 
have analysed a specific extract or sequence from the programmes to support points. More terminology relevant to the topic (e.g. 
desensitisation, hypodermic syringe, moral panics) could have also been used to make it a high level answer.

The Level 3 Cambridge Technicals Digital Media textbook and delivery guide for Unit 1 could be accessed to give examples of 
relevant theory and appropriate texts.
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Exemplar Candidate Work

Question 9 – high level answer
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Commentary

The candidate has clearly discussed an appropriate media product (GTA), identified the target audience and regulatory certification 
(e.g. PEGI) and understood the question (the possible problems with regulatory practice). Suggested theory (e.g. moral panics) 
was used to demonstrate thorough understanding of the media effects debate. The candidate has also clearly learnt terminology 
relevant to the topic (e.g. hypodermic syringe). The candidate has also structured the essay to show that they understanding that 
this is a debate question, and this is backed up by statistics (60 million games sold). The candidate also brings wider knowledge of 
the course (Web 2.0) to expand their argument and conclude ideas. There are detailed examples from the video game to support 
theoretical ideas or potential problems. The candidate has also demonstrated their wider knowledge of the effects of their specific 
product on the audience. This is why this is a high level answer. 

The for Level 3 Cambridge Technical Digital Media textbook and delivery guide for Unit 1 could be accessed to give examples of 
relevant theory and appropriate texts.
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