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SECTION A

Answer all the questions.

1 Use Fig. 1 and your own knowledge to answer the following questions.

(a) Explain what the term ‘DAB’ means and state one advantage to the consumer of using
DAB.

.......................................................................................................................................... [2]
(b) Explain two reasons why listening to radio via apps is less popular than listening via
digital television (DTV).
PSSR
2 et aeeeeeeeeeeeeaaeeeeeeeeeeeeaaatteeeeeeeeeeaaanaeteeeeeeeeeaaannnteeeeeeeeeeaaannteeeeeeeeeeaaannes
[4]
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2 Use Fig. 2 and Fig. 3 and your own knowledge to answer the following questions.

(a) Explain what the acronym BARB stands for and what the organisation does.

(b) Explain three interpretations that can be made about the differences in audience
demographic between viewers of ITV1 and BBC2. Use examples and evidence from the

data to support your answers.
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SECTION B

Answer all the questions.

3 (a) Explain why an independent company often works with other companies as part of a joint
venture. Use examples to support your answer.

(b) Explain two disadvantages of being an independent company. Use examples to support
your answer.
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4 Identify four brands produced by one cross media conglomerate that you have studied.

5 Identify two post-production job roles and for each explain how they contributed to a specific
media product you have studied.
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6* Analyse how mise-en-scéne elements contributed to the construction of stereotypes in a
media product you have studied.
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7 Identify four methods for collecting audience feedback used by media producers for specific
media products you have studied.
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8 (a) Explain two ways that viral marketing methods contributed to the success of digital media
products you have studied.

(b) Explain three advantages of below the line advertising. Use specific examples to illustrate
your answer.
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9* ‘Media regulation is an outdated concept in the digital age.’ Discuss the statement using
contemporary examples and theoretical ideas to support your answer.
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END OF QUESTION PAPER
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ADDITIONAL ANSWER SPACE

If additional answer space is required, you should use the following lined page(s). The
question number(s) must be clearly shown in the margin(s) — for example 1(a) or 2(b).
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