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Introduction 
Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the 
examinations. They provide useful guidance for future candidates. The reports will include a general 
commentary on candidates’ performance, identify technical aspects examined in the questions and 
highlight good performance and where performance could be improved. The reports will also explain 
aspects which caused difficulty and why the difficulties arose, whether through a lack of knowledge, poor 
examination technique, or any other identifiable and explainable reason. 

Where overall performance on a question/question part was considered good, with no particular areas to 
highlight, these questions have not been included in the report. A full copy of the question paper can be 
downloaded from OCR. 
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Paper 2 series overview 
This is the Music and News paper for this specification, requiring: 

• knowledge and understanding of the Media Studies theoretical framework 
• knowledge and understanding of the influence of media contexts on media products and 

processes 
• the ability to analyse seen and unseen media products using the theoretical framework and 

media contexts 
• the ability to make judgements and draw conclusions based on these analyses. 

Candidates appeared to be well prepared for this paper, showing the ability to respond to the specific 
questions set and analyse media products.  Most candidates attempted all the questions.  Some 
candidates required additional sheets for their answers, but many very good answers achieved high 
marks using only the space provided on the question paper. 

Candidates who did well on this paper were able to answer all the questions in the time allowed and 
were clear on which area of the theoretical framework their answers should focus on.  They could 
demonstrate knowledge and understanding of the media forms as a whole as well as the set media 
products, and could demonstrate knowledge and understanding of how media contexts influenced 
historical newspapers.  Successful candidates showed sophisticated analysis skills. 

Candidates who did less well on this paper did not answer all the questions, wrote more descriptive 
responses or did not respond to the specific demands of the question set.  Less able candidates might 
often discuss the wrong area of the theoretical framework; discussing target audience in an answer to a 
question on representation, for example. 
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Section A overview 
This section comprises a mix of knowledge and understanding (AO1) and analysis (AO2) questions, 
including a comparative media language analysis of unseen products.  The analysis questions often 
elicited better responses as the candidates had to analyse the specific products with which they were 
presented, which discourages pre-learned answers.  On the other hand, there was a tendency in Q3, for 
example, to reproduce all the candidates knew about the set products without specific reference to 
representational difference. 

Question 1 

Most of the more able candidates correctly identified ‘conglomerate’ as the answer, although there was 
wide variation in how it was spelt.   

Question 2 

More successful answers were clear about PSB requirements and explained them in general with an 
illustration from the set product or stated them then developed an explanation through the illustration. 

Those that used more specific requirements such as the need for diversity or originality found it relatively 
easy to show how the Radio 1 Live Lounge fulfilled this requirement.  Those who used a more general 
‘inform, educate and entertain’ formulation – which they were rewarded for– sometimes found this rather 
harder to illustrate.  

Less successful answers would show little knowledge and understanding by citing requirements, such as 
the need to attract a target audience, that are not distinctively PSB but apply to a range of media 
products. 

Question 3 
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This question was generally answered well as the candidates were familiar with the set products.  More 
successful answers focused on difference – either by contrasting the two set products or by establishing 
how they created difference from conventional representations in music videos.  Better answers would 
use the set products to discuss the media form as a whole.  Less successful answers focused on media 
language rather than representation and/or did not discuss difference. 

Question 4 

This was an accessible question despite the unseen extract and most candidates seemed comfortable 
with the concept of stereotypes.  More successful answers noticed that the word ‘stereotypes’ was plural 
and offered two or more stereotypes in their answer – these might be two stereotypes of the same social 
group or stereotypes of two groups.  Less successful answers confused stereotypes with the house style 
of MOJO magazine or the conventions of magazines as a whole, wrote about target audience, or simply 
described the extract, often with emphasis on its ‘dark colours’.  There was some discussion of the 
significance of the artist being overlaid by the masthead, which seldom successfully established 
stereotyping. 

Question 5 

Although this appeared at first sight to be a demanding question, candidates were on the whole 
successful.  They were familiar with the use of media language in MOJO magazine to reflect its ‘classic 
rock’ content and could readily contrast the more formal style of BBC Music magazine, albeit with some 
rather ageist and derogatory comments about classical music and John Eliot Gardiner.  Candidates did 
not require understanding of musical genres outside those covered by MOJO magazine to score highly 
in this question, so, for example, the fact that some candidates thought that Gardiner was in fact 
Monteverdi was not penalised. 

Successful answers cited the differences in layout, typography, colour, photography and use of language 
and made considered judgements, including the judgement that the two covers had more in common as 
music magazines than what divided them. 

Less successful answers confused serif and sans-serif fonts, relied on accurate but simple points about 
what the cover artists were wearing, or simply described the front covers. 

www.xtrapapers.com
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Section B overview 
This section comprises a mix of knowledge and understanding (AO1) and analysis (AO2) questions, 
including analysis of an unseen extract from The Observer newspaper and Q10 on the influence of 
media contexts on historical print editions of The Observer.  It was clear that many candidates did not 
have the same level of knowledge and understanding of print and online, social and participatory 
newspapers as media forms as they had for television, for example, in Paper 1.  Many less able 
candidates referred to The Observer as a magazine and were unaware of the generic conventions of the 
popular and quality press. 

 

AfL It appears that candidates require more familiarisation with newspapers as a 
media form, not just the set product. 
 

 

Question 6 

A large number of candidates did not answer this question correctly, despite ‘globalised audiences’ being 
one of the key ideas listed in the specification under media industries for Component 2.  Successful 
answers tended to offer ‘globalisation’ or ‘globalised’. 

Question 7 

Most candidates could cite one of the ‘uses and gratifications’, although fewer explained what it meant, 
and even fewer could illustrate this with detailed examples from The Observer online, with some less 
successful answers choosing to refer to the print newspaper extract in the insert.  Many effective 
responses explained uses and gratifications such as social interaction or surveillance and gave 
examples such as the comments under opinion articles or live news feeds. 

Question 8 
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This was a very accessible question for those candidates who understood the key representational idea 
of ‘social groups’.  Successful answers analysed the positive representation of Black Britons, an often 
under-represented and stereotyped social group, the positive representation of women as activists, and 
the stereotypical representation of women as cooks.  Less successful responses tried to discuss ‘banks’ 
as social groups, discussed the social groups that might make up the newspaper’s audience, or simply 
described the page. 

Question 9 

This was an accessible question for those candidates who understood newspaper genre conventions 
and could analyse how the media language of the front cover from The Observer reflected and inflected 
the conventions of ‘broadsheet’ newspapers (any valid description of the genre was allowed, e.g. the 
‘quality press’).  Successful answers made judgements and drew conclusions about the influence of 
these conventions and then weighed up the relative importance of the newspaper’s target audience or 
liberal values, for example, in its media language.  These enabled the stipulation to draw together 
elements from the full course of study to be met. 

Some answers did focus on media language and conventions but were weak on typography: either 
discussing the use of serif or sans-serif fonts without specifying which were used in which parts of the 
front page or being more specific but inaccurate. 

Less successful answers were unclear about genre in newspapers, discussed as conventions aspects of 
The Observer that are not shared by other ‘broadsheet’ newspapers, reproduced stock answers about 
The Observer as a newspaper – its audience, its values, its ownership, and so on, or simply described 
the extract.  Many of these answers did not focus on media language at all. 

Very weak answers were unsure that The Observer is a newspaper, referring to it as a ‘magazine’. 

 

 

Misconception The presence of headlines or a masthead, for example, do not count as 
generic conventions, nor does a liberal or left-wing standpoint. 
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Exemplar 1 
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This is an example of a response that gained full marks for Q9 by providing sophisticated, perceptive 
and accurate analysis of the media language in the unseen extract from The Observer newspaper 
combined with clear judgements and a conclusion backed by this analysis.  This shows the importance 
of answering the question set.   

The references to audience are sufficient to make sure that more than one area of the theoretical 
framework is included, thus enabling the answer to gain more than 8 marks for AO2. These references 
are within the context of an analysis of media language and genre conventions – i.e. the candidate has 
not ‘thrown the kitchen sink’ at the question but has carefully answered the question. 

Note that there are occasional errors in this answer, yet it gains full marks – the top of the mark range is 
used for answers that are as good as we might expect at this level, not for perfect answers. 
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Question 10 

This proved an accessible question.  More successful answers discussed two or more contexts and gave 
specific details about stories in the historical set products – often accurately quoting headlines – that 
illustrated the influence of these contexts.  The most popular contexts included: the Cold War, lack of 
multiculturalism and (changes in) patriarchy. Less successful answers often still mentioned contexts, 
albeit briefly and more crudely, but typically lacked exemplification.  Few answers did not refer to the set 
products or chose the wrong front pages. 

‘Social and cultural contexts’ was taken as one concept in the mark scheme – answers did not need to 
separately cover social and cultural contexts. 

 

 

Misconception Advertisements do not count as ‘stories’ on front pages.  They will reflect 
contexts, but did not count as exemplification using stories, which is what 
this particular question asked for. 

 

 

 

 

 

 

 

 

 

Copyright information 
Extract 1  MOJO - The Music Magazine,  January 2017 edition, © Bauer Media, www.bauermedia.co.uk. 
Reproduced by kind permission of Bauer Media. 

Extract 2  © BBC Music Magazine, Immediate Media. www.classical-music.com. Item removed due to 
third party copyright restrictions  

Extract 3 Front cover, The Observer, 23 October 2016. D Bottley, 'Leading Banks set to pull out of 
Brexit UK early next year', The Observer, 23 October 22016© Guardian News and Media Ltd 2016, 
www.theguardian.com. Reproduced by permission of The Guardian. 
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Supporting you 
For further details of this qualification please visit the subject webpage.

Review of results

If any of your students’ results are not as expected, you may wish to consider one of our review of results 
services.  For full information about the options available visit the OCR website.  If university places are 
at stake you may wish to consider priority service 2 reviews of marking which have an earlier deadline to 
ensure your reviews are processed in time for university applications.

Review students' exam performance with our free online results analysis tool. Available for GCSE, A Level 
and Cambridge Nationals. 

It allows you to:

•	 review and run analysis reports on exam performance 

•	 analyse results at question and/or topic level*

•	 compare your centre with OCR national averages 

•	 identify trends across the centre 

•	 facilitate effective planning and delivery of courses 

•	 identify areas of the curriculum where students excel or struggle 

•	 help pinpoint strengths and weaknesses of students and teaching departments.

*To find out which reports are available for a specific subject, please visit ocr.org.uk/administration/
support-and-tools/active-results/ 

Find out more at ocr.org.uk/activeresults

CPD Training
Attend one of our popular CPD courses to hear exam feedback directly from a senior assessor or drop in 
to an online Q&A session.

Please find details for all our courses on the relevant subject page on our website. 
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OCR’s resources are provided to support the delivery of OCR 
qualifications, but in no way constitute an endorsed teaching 
method that is required by OCR. Whilst every effort is made 
to ensure the accuracy of the content, OCR cannot be held 
responsible for any errors or omissions within these resources.  
We update our resources on a regular basis, so please check the 
OCR website to ensure you have the most up to date version.

This resource may be freely copied and distributed, as long as  
the OCR logo and this small print remain intact and OCR is 
acknowledged as the originator of this work. 

Our documents are updated over time. Whilst every effort is made 
to check all documents, there may be contradictions between 
published support and the specification, therefore please use the 
information on the latest specification at all times. Where changes 
are made to specifications these will be indicated within the 
document, there will be a new version number indicated, and a 
summary of the changes. If you do notice a discrepancy between 
the specification and a resource please contact us at:  
resources.feedback@ocr.org.uk.

Whether you already offer OCR qualifications, are new to OCR, or 
are considering switching from your current provider/awarding 
organisation, you can request more information by completing the 
Expression of Interest form which can be found here:  
www.ocr.org.uk/expression-of-interest

Please get in touch if you want to discuss the accessibility of 
resources we offer to support delivery of our qualifications: 
resources.feedback@ocr.org.uk

OCR is part of Cambridge Assessment, a department of the University of 
Cambridge. For staff training purposes and as part of our quality assurance 
programme your call may be recorded or monitored. 

© OCR 2019 Oxford Cambridge and RSA Examinations is a Company 
Limited by Guarantee. Registered in England. Registered office  
The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA.  
Registered company number 3484466. OCR is an exempt charity.

General qualifications
Telephone 01223 553998
Facsimile	 01223 552627
Email general.qualifications@ocr.org.uk

www.ocr.org.uk

OCR Customer Support Centre

Looking for a resource?
There is now a quick and easy search tool to help find free resources 
for your qualification:

www.ocr.org.uk/i-want-to/find-resources/
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